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Cll Discover Dashboard Index Discover Opportunities
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THTY Summary Outcomes

At Every Stage of Life

Leveraging Advanced Analytics

Total (THTY)
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Improving Outcomes

Wellbeing Solutions

Summary
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COVID-19

COVID -19 Summary
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COVID-19 Membership Detail

COVID 19 Trends

COVID-19 High Risk Population

Dashboards

COVID-19 Claims
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Summary Outcomes
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HOME PAGE

ﬁ Anthem .9 + Announcements &4

_ , _ _ Eligible group accounts will see key
Client Information Insights Discover | performance indicators (KPI's) specific

Account: ‘ ABC COMPANY

o @ @ % to the account selection and time
period viewed.

Trends

Y Group Structure and Time Periods Population Condition Financial

Diagnostics Drivers Trends

Total PMPM ©

p. $344.28 v0.4%

Financial Total PSPM @

They can further navigate to any of the
paths, modules and interactive

5 dashboards available in accordance to
$725.13 V2.0% .- §725.13 st e \Dlisaci’:‘eé @ : . @ the prOdUCt-S and services

and Clinical Provider & Specialty purchasedllmplemented
@ Risk Score

Potential | Value Network Value
ciinical | 1-62 V¥ 0.5%

Network Savings

provider 27-6%  A1.9% Discover o } 9 }
Opportunities - :
Total Health Wellbeing Total
Total You Solutions Opportunities
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Account Structure and Time Periods

Options are dependent on group’s actual products and funding type Roling 3 Select up to three time periods and by
CYTD type; such as, Rolling 12 months, Rolling
@ Account Structure @ Time Period PYTD 3 months, Policy Year-To-Date, Calendar
Year-To-Date or Custom Time periods.

Timme Pericd Type: Custom

Group 10 - Custom -

Subgroup: - Mumber of Time Pariods: 3 -

: e = - :
Product PPO x HMD x OS5 & LIF x Current Period: Start Date: End Date:

DEMN x DISE x VIS x - Mow 2012 - et 2012 -
Prior Period 1- Start Date: End Date-
BenefitPackage #: - Mow 2017 - Oct 2018 -

Status: ACTSE [Active Subscriber) e  LoiiiE B iEE Claims can be based on the Allowed

co8 Mew 2018 ~ || Oct2m17 - Amount or the Claims Amount
D'EPEI'[ITIE'TIZ COBRA I:COE'HA]

. Clni . A
A (Unknown) Claims Annount vs Allowed Amount Claims Amount - Allowed Amount

Select data view on paid or an incurred
Paid or Incurred: Paid - | basis and the number of months lag time.

Pasid or Incurred:

RETSE (Retired Subscriber)

User can customize the account structure
by various reporting codes; such as Number of Run-Out Months
subgroup ID, Benefit or Package ID, @ HCC POt SE
Department. Product or Status Codes

HCC Threshold: 50,000 - @ hee

525,000 HCC Threshold:

75,000

3100.000

High Cost Claimant reporting
threshold can be selected from
seno.oon list available from $25K-$250K

$250,000

Sawved Filters: o0 - Rese $150.000

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



Custom Filters and Benchmarks Various filtering options are available to

Filtering options vary for each dashboard focus on specific member populations,
including:
Filters
Benchmark 1 ated st oty celections made from the Hter Tyl ol Core Base Statistical Area (CBSA)

— . : State

O Incentive (Earned/No Earned)
state @] naons e e e—— HCC Include or Exclude High Cost
ncentive £ Regional Benchmarks Claimants

© State Benchmarks . (TC) Total Care Provider Attribution,
e ftributien B industry Class Benchmarks ‘ Engagement-Clinical Engagement Program
Coverage & Clinical Mix Benchmarks Mix
Engagement @ Product Tier Benchmarks 559 Coverage (Medical, Pharmacy, Dental,
e & Risk Score Range Benchmarks Vision) : :
Benchmmark 1 & Membership Range Benchmarks . 4. What is the membership enrollment by gender? Member relationship.

o e Up to two custom benchmarks* can be applied

prt as well; including:
- o e - - Commercial

Regional

State

Industry Class
Clinical Mix
Product Tier

Risk Score Range
Membership Range

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted. NOte: Benchmarks are Independent Of CUStom fl|terS app“ed .




Performance and Potential Summary

Explore Performance

Look back on plan performance

$ Cost and Utilization

& Total & Non-HCC
PMPM Trend € Yok PMPM Trend € Wak
Medical Trend Yok Medical Trend You
Benchmark v3% Benchmark -~
Trend @ Trend @
Utilization per 1,000 W6k  Unit Cost per 1,000

«n Diagnostic Categories Driving PMPM Trend

¥ (excluding HCCs)

Musculoskeletal System ¥ 13.3%
[ ]

Health Status W 1.48%
[ ]

Ill-Defined Conditions V¥ 13.3%
-

A Population Health Risk

Prior Current

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

Change

-

A 6%

-
$38.19

$33.50

Realize Value Discover Potential

H .
Value of Anthem’s interventions for your members as your .I| Look ahead to future potential
trusted pariner

1l Realized Savings - & <» Comprehensive Household Engagement
Clinical i - -
Avoided Prior Current Trend
Cost Savings:

El Site of Service

ML LHO RHC PCP ucC ED

v ’ '\‘ oy
Average Cost per $0 $59 $60 $105 ’ $350  $1600
Visit

Network
Savings: I . , s S _— .
a5 29 Utilization % NAM  2.6%  1.7% 63.7% 17.2% 9.8%
I8 Clinical Avoided Cost Savings N (@ Savings Opportunity
S 36.5% Impactable Condition Savings for Episode of g;{jhs-_ 5.i;:|grs below to calculate your $2.124,166,374
Care total savings opportunity
c:;. 15.20 Care Gap 5avings Care Gap Closure Il $12,715,006
¥ 47.50 Total Change Outcome Savings
Metwork Savings I $2.111,451,363
5 0.8% LiveHealth Online Met Cost Avoided Savings
Avoidable ED Visits %0
|~ Improved Outcomes N
(4]} 55.20 of Care Gaps Closed
25.504 of Members with a TC Relatio ql%p



CIll Discover Trends Sample
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Membership Summary

Membership Average Member Age % Male/Female Health Status Health Risk Score
229K Y1.7% 32 Yrs A0.3% 56% I 44% 2% A9.T% 67% Y1.3% 1.47 A4.1%
Value Trend Value Trend Male Female Critical Trend Healthy Trend Valuwe Trend
1. How has enrollment been trending? 2. What is the health status for members?
Wiew By Relaticnship * | value: Membership Count i . Healthy
B 4t Risk
Chronic
) B Critical
150K
100K
o 4. What is the membership enrollment by gender?
Average Age % Members % Subscribers W ez
oK W =

Prior 2 Prior 1 Current

3. What is the age breakdown for members?

Wiew By Gender hd
=1 117 18-26 27-24 35-44 45-54 5554 65+

. 5. What is the trend for the ratio of members to employees?
L : -
& 2 22:1 22:1
[
E
-
= [=]

20% -]
# [

B i i § | o

e seEabidadaaddadadaddadsdabd Prior 2 Prior 1

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.




Membership Detall

Membership Average Member Age % Malel Female Health Status Health Risk Score
517K Y4.6% 34 yrs A0.5% 53% 1 4T7% 3% A93% 65% ¥1.5% 1.61 A 4.6%
Enroliment Trend Value Trend Male/Female Critical Trend Healthy Trend alue Trend
1. What is the average age, risk score and count of members by state? 2. What is membership distribution by health status?
State = Membership % of TDt.aI Risk Score Average Age 26% Il Healthy
] Membership W At Risk
CA 79,208 15.34% 1.82 330 .
A @ chronic
IM 57,709 11.17% 157 341 .
B cCritical
OH 46,334 8.97% 1.66 333
TX 46 217 8.95% 151 s
GA 21,475 4 16% 1.61 333
IL 15,463 2.909% 1.64 344
MY 15,403 2.98% 151 340
VA 15,331 2.87% 163 343 ¥
I 3. What is the average age, risk score and count of members by CBSA? 4. What is the geographic distribution of members ?
CBSA Name = Membersh.. % of Total .. Risk Score Average A.. View By | State v T Membership
Indianapolis-Carmel-Anderson, IN 37,023 7.33% 1.54 341
Dallas-Fort Worth-Arlington, TX 22,858 4.42% 1.50 321 ~
Mew York-Newark-Jarsey City, NY-NJ-PA 15,693 3.03%
San Francisco-Oakland-Hayward, CA 15767 205% C_BSA Mame: Dallas-Fort Worth-Arlington, TX
! Risk Score:  1.50

Cincinnati, OH-KY-IN 13,194 2.55%
Chicago-Napenville-Elgin, IL-1N-WVI 13,032 2.52% 1.65 34.0
Allanta-Sandy Springs-Roswell, GA 11,679 2.30% 157 33T
Houston-The Woodlands-Sugar Land, TX 10,357 2.00% 1.45 3.0 B
Phoenix-Mesa-Scottsdale, AZ 7,822 1.51% 1.47 330
Columbus, OH 7,695 1.49% 155 27
Portland-Vancouver-Hillsboro, OR-WA 6,769 1.31% 1.34 344,
‘Sacramento—Roseville—-Arden-Arcade, CA 6,491 1.26% 178 36.1 ®OpenStrestMap
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Membership Report

Cuverage: Select Report: | Contracts By Month - Select Tier Level: = 3 Tier -
Medical
Contract Tyoe Oct Nov Dec Jan Feb Mar Apr May
e 2018 2018 2018 2019 2019 2019 2019 2019
Farmnily 57,303 57,200 57,060 51,635 51,613 51,507 51,540 51,508
Subscriber 63,711 63,718 63,760 61,314 61,368 61,517 61,761 61,881
SUDSCFIDEF+1 Dependent 25 5?3 2!‘ = =¥ o T~ i b ¥, =] 34444 24 270 24 2o 34 I
<
‘ Dental
HIETIEE] Confract Type Oct Naov Dec Jan
- N e 2018 2018 2018 2019
C [
Contract Type ]
2018 20%| Family 35,631 35,557 35,450 36,167
Farmiy 1,371 1
Subscriber 7,498 7481 7473 7679
Subscriber 4 035
Unassigned 1 1 1 1
Subscriber + 1 Dependent 1,163 1 £
L4 .
| Vision
Oct Mov Dec Jan
Contract Ty
ontract Type 2018 2018 2018 2019
Family 23773 23737 23672 24 934
Subscriber 7,010 6,983 6,968 7,261
Total 30,783 30,720 30,640 32,195
£

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.




Condition Drivers Summary

PMPM
$325.20 ¥1.8% 10,062.3

Value Trend Value

1. What top diagnostic categories account for total percent of cost & utilization?

Top N 12 O Rank By % Total Cost - View By Tier |Yes
Dim:aostic Category # Total Cost

Neopizsms - aignart - | B
Muscuosketets) syster [

% Total Utilization

Health Status [ - S e mEm
creuztory Syster B
injry & Poisoning | BEE A
Digestive System | 2% W
ll-Defined Conditions IS | Y T T -
0 Tier 1 B Tier2 B Tier 3
3. How are cost and utilization distributed by diagnostic category?
View By % Total Cost M Period Current M View By Tier |Yes M

% Total Cost

Neoplss -1 5 T Utizaton
Musculoskee PHE S sw masme

Health Status Utilization per 1K

Circulatory System
Injury & Poisoning
Digestive System
lll-Defined Conditions
Genitourinary System
Maternity

Mervous System
Behavioral Health
Respiratory System
Endocrine/Metabolic
Infectious/Parasitic
MNewborn

I Tier 1 B Tier2 W Tier 3

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

Utilization per 1K

% Total Cost for Top 5 Diagnostic Categories

v5.4% 47.4% 48.6%

Trend Cumrent Prior
2. How have the top diagnostic categories trended by place of service? e
View By Cost Trend (PMPI) - Value Difference -
Diagnostic Category PMPM Change ED IP oP Prof
Respiratory System ($1.53) (30.16) ($0.38) ($0.37) (50.64)
Circulatory System (52.92) ($0.13) ($0.50) ($0.28)
Meoplasms - Malignant $1.90 ($0.01) ($0.51)
MNervous System 50.29 ($0.12) 50.04 $0.12 $0.26
Genitourinary System (%1.08) ($0.14) ($0.19) (50.31) (50.44)
Injury & Poisoning (51.28) (50.41) (50.08) (50.30) ($0.50)
Behavioral Health $1.05 §0.00 5032 ($0.03) $0.76
Meoplasms - Uncertain/Uns.. $0.06 §0.00 5012 ($0.03) ($0.03)

4. How are cost and utilization distributed by diagnosis?

View By % Total Cost - Period Current M View By Tier |Yes M

ENCOUNTER FOR OTHER AFTERCARE

enc gen Exam No comPLAINT susPcT |
OTHER SEPSIS
ENC SCREENING MALIGNANT NEOPLASM. |
LIVEBRN INFNT ACCRD PLACE BRTH&TY. [

OSTECARTHRITIS OF KNEE
MALIGNANT NEQOPLASM OF BREAST
CHRONIC ISCHEMIC HEART DISEASE
CHRONIC KIDNEY DISEASE
DORSALGIA

ABDOMINAL AND PELVIC PAIN

PAIN IN THROAT AND CHEST
EMERGENCY USE OF U07

OTHER JOINT DISORDER NEC
OTHER SPONDYLOPATHIES

I Tier 1 W Tier2 W Tier 3




Condition Drivers Detalil

Current PMPM Total Cost Utilization per 1K Total Utilization % Total Cost for Top 5 Diagnostic Categories

$325.20 v1.8% $3114.3M 10,062.3 v5.4% 8.0M 47.4% 48.6%
Value Trend Value Value Trend Value Current Prior

1. What diagnostic categories account for cost & utilization? 2. What is cost and utilization by place of service?
Diagnostic Category = Cost Total PMPM Admits/Visits Util per 1K Cost Utilization . P
Meoplasms - Malignant $369,830,675.71 $38.62 224 464 2813 W op
Musculoskeletal System $351,280,525.48 $26.68 1,204,004 1,508.8 $221.5M AT e I Prof
Health Status $279,301,029.07 $29.17 1,332,545 1,660.8 I W ED
Circulatory System $252,275,228.11 $26.34 365,159 457 6 $949.6M
Injury & Foisoning $224,849111.03 $23.43 351,214 4401
Digestive System $216,473,483.91 $22.60 238,953 2994
lil-Defined Conditions $208,218,421.02 $21.74 204,27 1,1331 $1025.0M
Genitourinary System $159,349,472.51 $16.64 375,508 470.5
Maternity $143,962.881.74 $15.03 183,417 2298
MNervous System $131,188,020.07 $13.70 278,483 349.0
Eehavioral Health $131,044,900.60 $13.68 795877 997.3
Respiratory System $111,291,528.51 $11.62 493 856 618.8
Endocrine/Metabolic 5$93,329,862.30 59.75 402,827 5043 5918.1M 6,924,837
Infectious/Parasitic $92,819.926.48 $9.69 103,803 1301

3. What is cost & utilization by State and CBSA?

View By |State ~ | Membership I:_ N
State = Cost Total PMPM Admits/Visits Util per 1K —
CA 351388151172 535065 1,239,265 10,1473 @
OH $342,654.220.32 $359.66 870,157 10,960.2
Tx $205,054 984 82 531466 735,769 94158 L_‘p '-I-'
IN $255,328,913.14 5361.59 635,427 10,798.5
NY $155,639,661.25 536274 424 857 11,8823
GA $121,285,088.43 $322.54 300,506 G 5898
FL 5107945797 93 31171 280,480 10,0311
NC $105,247 716.21 530539 278,020 96804
IL 580,372 452 55 532859 243,660 10,7502
(0] £88,601,524 34 532351 188,520 86983
Wi 581,214 47533 534798 174,954 8,995 4 .
KY $69,654,841.01 $296.05 212 868 10,856.9 : oy
Mo TRA 817 N4 N8 22R2 12 1RE NR1 anios ® OpenstreetMap
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Financial Trends Summary

PMPM Inpatient Utilization % ED Utilization % % of Total PMPM from HCC Acute Average Length of Stay
$312.81 A1T% 0.6% A0.7% 2.1% v4.5% 43.0% A0.1% 4.5 days 2%
Value Trand Value Trand Value Trend Value Trend Walue Trend
1. What is the PMPM Trend? Ef 2. What is the cost trend by place of service? [Z,F
Wiew B'_.' Medical + Rx - iew H}' SCost PMPM -
$333.52 1004 5102.24 563.48 5102.03 Hide Show
$306.83 Be=h — 384720 — 503,72
300 $E403— 526,45 52321 1] o
s??.a?' SSD.Q—I"
=
o oF o]
E 200 =0 |
% ED Q
3]
L
£22.92
100 1060 e 521.02 Prof Q
T 52053 $21.80
0
0 Prior 2 ' Prior 1 ' Current
Prior 2 Prior 1 Current
== |npatient = Oyipatient = ED == Drrohagssonal
- Benchmark 1 = Benchmark 1 Benchmark 1 Benchmark 1
. Medical + Rx — Benchmark 1 Benchmark 2 Benchmark 2 Benchmark 2 Benchmark 2 Benchmark
3. What top conditions account for total percent of cost & utilization? [2',' 4. What is the impact of HCC members to total cost? E,"
Wiew B'_.' o Total Cost - Show TDp Q0 HCC Non HCC NON-HCC % HCC
Members Members HCC PMPM pmpy  HCC PMPY Members ° HCC Cos
M.sculoskeletal System Heallh Stakes Infury & Poisoning Current 2,719 226,017 $134.47 $17834  $161365 1.2% 43.0%
% Total Cost: 12.7% % Total Cost 8.0%
% Utilization: 168 4% % Utilizstion: 14.0%
Frior 1 2,736 229,982 §$132.18 $175.48 $1,586.14 1.2% 43.0%
Cireu s Prior 2 2,568 233,754 $12233 $174.37 $1,467.93
% Total Cost 8.6%
% Utilization: 4.4% L4
% Utilization ~ 44% [ N 16.4% o Total Cost

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



Setting Trend-Graph View
i Benchmark 1: Benchmark 2: f . .
[ Under 62 Population % Product - Medical+Dental+Vision % s | = =

Member Months Inpatient PMPM Qutpatient PMPM ED PMPM Professional PMPM
9.2M A0.0% $100.34 A5.6% $101.76 A11.3% $25.17 A9.8% $112.89 AB.5%
Valuwe Trend Value Trend Value Trend Value Trend Walue Trend
1. What is the cost trend by place of service? 2. What is the utilization trend by place of service?
iiew By PMPM - o
jop. 510854 S _‘313?'22 IF R - 87162 —0,342 1 [=
- — - e} v ! g O
$87.80 591 44 $97.27398.83 = 84117 82922 84255
= 8 opP .4 op
% = e 5K
£ > s0- ol & 0
]
$23.76 $25.17 =
$9% 67 oum - §25.61 ED 5 1 14681034 1,146.1 12562 ED
o +145 i o
0 $21.74 52282 oK 556 194.7
Prior 2 Prior 1 Current PROE Prior 2 Prior 1 Current PROF
. Inpatient . Qutpatient B EeD . Professional 9] . Inpatient . Oufipatient B ED . Professional o
B B=nchmark 1 B Benchmark 1 Benchmark 1 B Benchmark 1 B Benchmark 1 B Benchmark 1 Benchmark 1 B Benchmark 1
Benchmart 2 Benchmark 2 Benchmark 2 Benchmark 2 Hide Show Benchmark 2 Benchmark 2 Benchmark 2 Benchmark 2 Hide  Show
3. What are the medical and surgical trends? 4. What is the paid claims distribution?
View By | FMPM M 3 _ —
= = = = = z z S
552 47 e 55493 IP Medical < ; et " = & ﬁ 5
$47.65 —c 1F 57 o X & “ @ . % “ i
40 - 39.19 =
g ¢ $34.59 %0% o
g . $32.34532.78 $3246 §32.82 OP Medical 2 30% £ &
04 o & Tom 2 8
o T BD%
- - IP Surgical o 50%
Prior 2 Prior 1 Current = e
o | |2 4% R
= a0 5 3
QP Surgical E 0% ol ™~ " " -
o |& 2 = H ¥ 5 X o2 2 2 2 2 2
10% o o wi W - - o P~ o oo o [y
B inpatient - Medi... [l Inpstient - Surgi... [ Outpatient - Me... [l Outpatient - Sur. - = e em w2 8 5 o
£ 3> B Current, Paid Claims B Frior1, Paid Claims

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



Financial Trends Geographic Distribution

Member Months Inpatient PMPM Qutpatient PMPM ED PMPM Professional PMPM
2,744,832 ¥Y1.7% $93.72 ¥0.2% $83.21 A2.9% $21.92 A2.3% $102.03 A2.3%
Valus Trend Valus Trend Valus Trend Value Trend Value Trend
1. What is cost and utilization by state? 2. What is cost and utilization by place of service?
view By A M PMPM Unit Cost Utilization per 1K mr
B oF
State  Member Mon..= PMPM PMPM Trend Unit Cost Utilization per 1.. [ =s)
TX 343,066 $302.21 0.9% §377.53 9,606
~ $1,326.52 56 B PROF
CA 220,556 531664 3.8% F487.43 7,796 1,110
MY 182,639 $418.79 4.0% $459.13 10,972 198
IN 164,970 $355.25 -3.2% 543065 9,605
IL 162,560 $337.57 3.9% $357.01 11,346
GA 144,493 $313.23 -0.4% $386.57 9,478
FL 144 436 $270.45 4 8% 5369.77 9,070
VA 115,498 $200.92 -5.4% $332.40 7,253 5180
PA 102,566 enco_on -3.0% 5324.22 9,523 5202040 '
CcT 89,788 State: VA 5.3% $386.34 13,198 ~
OH 84,604 7.6% §346.90 9,600
I 3. What is cost and utilization by CBSA? 4. What is the geographic distribution of cost and utilization trend?
View By Al M View By |Siste * | Value PMPM
CBSA Name Member ..= PMPM PMPM Tre..  UnitCost Utilization .. el b
" Dallas-Fort Worth-Ariington, TX 188,277 $336.18 1.6% $377.69 10,681
New York-Newark-Jersey City, M. 177,851 $424 22 0.9% $460.82 11,047 ~
Chicago-Naperville-Elgin, IL-IN-.. 140,518 $336 63 0.8% $357.04 11,316
MA 128,705 $3565.40 -1.8% $402.68 11,485
Aflanta-Sandy Springs-Roswell, .. 72,084 §33917 -2.6% $409.19 9,847
Houston-The Woodlands-Sugar .. 59,198 $252.83 -3.2% $373.07 8,132
Phoenix-Mesa-Scottsdale, AZ 38,439 §261.15 201% $382.81 8,186
Orlando-Kissimmee-Sanford, FL 36,007 $201.99 14.9% 5416.65 8,410
Lynchburg, VA 35,646 $86.11 12.5% $320.50 3,224 - .
Los Angeles-Long Beach-Santa .. 35,529 $249.41 -4.3% £376.78 7,044
Hﬂl:lfm'd-wm Hartford-East Hart.. 32 870 $556.59 8.5% $421.34 15,852 W © OpenStreetMap contributors
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Service Setting

>
% Utilization Lab Services
14.7% 82.7% 2.6% 3.3% 95.6% 1.1%
Tier 1 Tier 2 Tier 3 Site of Service Non-Site of Service Qut of Network
What is the PMPM trend and utilization across provider affiliation?
ViewBy: = PMPM * | View By Tiers: Yes «
Mo
S8 $544.08 §513.39
£17.84 £11.73 £9.28
i 1 1
Prior 2 Prior 2 Prior 1 Prior 1 Current Current
In-Network Out-of-Network In-Metwork Out-of-Network In-Network Out-of-Network
WTier1T MTerz METers
What is the PMPM trend by service setting and top type of service drivers?
Service Setting: All - i ]
N $244.01 $254.97
255 | £221.07
Prior 2 Prior 1 Current
M Inpatient M Professional  — Benchmark 1

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

Radiology Services

2.5%

Site of Service

Rank By: = PMPM -
Provider
YALE-NEW HAVEN HOSPITAL

HARTFORD HOSPITAL
UNIVERSITY OF CONMECTICUT HEAL...
SAINT FRANCIS HOSPITAL

YALE MEDICAL GROUP

COMNMECTICUT CHILDREN'S MEDIC

THE HOSRITAL OF CENTRAL COKNE

Period: Current A

Service Description

FACILITY IP - MATERNITY

FACILITY IP - MEDICAL

FACILITY IP - OTHER

FACILITY IP - SKILLED NURSING
FACILTY IP - SURGICA

FACILITY IP - WELL NEWBORN
FACILITY OF - EMERGENCY ROOM

97.1%
Non-Site of Service

Period:

0.4%

Qut of Network

Current -
PMPM % of Claimants
sacsz |G 2
53782 [ o=

s2377 [ o+

52223 [ os%

sizer [ © =

51201 [P os%

cinez Mo

PMPM Admits/1000 Days/1000
5825 78 2

11

L8 x

Utilization
28,898 =

22,054
86,283
9,560
51,783

9,167
7357 -
ER_

Visits/1000 ALOS
7 0.0 El

]




Avoidable Emergency Department (ED)

ED Visits per 1,000 ED PMPM ED Visit Avoidable ED Visits per 1,000 Avoidable PMPM Avg Cost per Avoidable ED Visi
198.4 ¥4.4% $21.92 A23% $1325.52 AT.0% 99.6 ¥6.5% $8.43 A3.6% $1K A10.8%
Value Trend Value Trend Value Trend Value Trend Value Trend \aine TI'EI:Id
1. What is the ED vs. Avoidable ED trend? 2. What are the Avoidable ED reasons by diagnostic category and the costs?
View By | Cost - View By | Gurrent * | Show Top M by Cost o
Prior 2 Prigr 1 Current
&0
li-Defined Conditions
Cost:54.7M
T 40 Wilization: 15.7 %
[=]
= 521.7M $22.7M $23.1M
g 258.6M $56.0M $60.2M
O 20m
$21.7M $23.1M
; $60.2M
. $56.2M Digestive System Genitourinary System
Cost:52.4M Cost:52.2M
Utilization: & 0% Utilization:6.2%
. ED Cost B 2voidable ED Cost
J. What if more members were redirected to alternative sites of care? 4, What are the Avoidable ED reasons by diagnosis and the costs?
Percent Redirection to O 3 Current r o
Mon - ED Site of Care View By Show Top N by Cost
Curvent ED sp-em:l_ could have been Total Savings with % decrease New ED Avoidable Amount OTHER DISORDERS OTHER JOINT
avoided DORSALGIA NAUSEA AND VOMITING OF URINARY DISORDER
o
Cost:51.2M Cost$923k SYSTEM NEC
SUilization 5.1% o filization 3.3% N Cost: 5580k
EamiTon % Utilization
S Utilization 2 .69 3 1%
$256.0M $909k $24.0M OTH & UNS
OTHER SOFT
“EN;-’;E:E NONINFECTIVE GE & TISSUE
CER COLITIS DISORDERS NEC
Utilization 3.2% Cost: 3811k Cost- 3564k
elid kil %6 Utilization 2.4%
Offsat Value - 108

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



High Cost Claimant (HCC) Summary

Members that are HCC Total HCC Spend Total Cost from HCC HCC PMPM HCC Members Comprehensively
Engaged
1.2% A1% $369.1M 0% 43.0% 0% $134.47 A2% 83.7% 0%
Value Trend WValua Trend Value Trend Value Trend -
Value Trend
1. What is the impact of HCC members to total cost? 2. What is the relationship breakdown by HCC?
HCC Members HCCPMPM  Non-HCC PMPM HEC T of 221 HEC % of Total Cost I Dependent

. Partner
| EE

Current 2,719 $124.47 §178.34 1.2% 43.0%

Pericd Text: Current

Prior 1 273 $132q CCPMPM:§134.47 1.2% 43.0% 82.8%

Prior 2 2,568 $122.33 317437 1.1% 41.2%
3. What is the distribution of HCC spend and members by age? 4. What is the trend by place of service for HCC PMPM/Utilization?
Wiew By Total Members - iew By Cost PMPM hd
1000+
Cument
800
5 00 Prior 1 $26.04 504,70
=
2 ]
Prior 2 532.72 556.00
2004
0 10 20 30 40 S0 60 70 80 90 100 110 120 130 140
o 1N . . l
=1 | 147 | 1&28 | 273 3544 | 4554 | 5564 | @5+ I inpatient [l Outpatient [l ED B Professional i Rx

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.




High Cost Claimant (HCC) Detall

1. What are the most expensive HCC conditions by diagnostic category?

Show O Show
Diagnosis Category
Circulstory System
Heoplasms - Malignant
Musculoskeletal System
Injury & Poisoning

Diagnesis Name

ENCOUNTER FOR OTHER AFTERC..
OTHER SEPSIS

MALIGHMANT NEOPLASM OF BREA..
CHROMIC ISCHEMIC HEART DISEA..

&M ]
542 1M
531.4M

Aftercars I T CHROMNIC KIDNEY DISEASE
Digestive System OSTEQARTHRITIS OF KMEE
Genitourinary System T sieom D/ ME REL SHAT GEST LW ERTH .
Hervous System [ sisAm ACUTE MYOCARDIAL INFARCTION
Mewbom [ sisam RESFIRATCRY FAILURE NEC
ll-Defined Conditions I E ATRIAL FIBRILLATION AND FLUTT..

3. What are the levels of engagement across members that are HCC?

Wiew By (Al

Toial Comprehanchre
Engagement
T

Cost
Members 1,745

% Engagement Level

Currant Pariod

Members that are HCC Total HCC Spend Total Cost from HCC HCC PMPM HCC Members Comprehensively
Engaged
1.2% A1% $369.1M 0% 43.0% 0% $134.47 A 2% 83.7% 0%
Value Trand Value Trend Valua Trend Walue Trand Va'lue Trend

2. What are the most expensive HCC conditions by diagnosis?

54 .50

4. Which program are HCC members in?

Case Ihmgemﬂlld rated Trnggers

$21.3M
F0.8M

F2.2M
F8.M

55 4M

-

% Utilization
B Comprehensive ] Mot Engaged 0.4% |

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.




Cll Discover Value Sample

The reporting sample is representative of the many products we provide to our clients.
Please note the sample may reflect products outside of those being quoted
Last updated: January 20, 2021

The reporting sample is representative of the many products we provide to ourclients and may reflect products outside of those being quoted.



Specialty Value Pharmacy Summary

Total Pharmacy Spend Pharmacy % of Total Spend Specialty Drug Spend Specialty Medical PMPM Specialty Drug PMPM
$33.9M ¥3% 4.0% ¥5% $29.4M Y2% $5.41 ¥5% $42.61 AB%
Value Trend Value Trend Value Trend Value Trend Value Trend
1. What is the pharmacy trend? E,‘ 2. What is the trend in the percentage of total specialty drug spend by benefit type? E‘,‘
Wiew By 3Cost PMPM ¥ Show Totsl Only b \iew Benchmark Medical Benefit v
$Cost PMPM
$200 Scripts per 1,000 Prior 2 Prior 1 Current
Average Cost/Script
5150
=
% $102.13 $99.15 $100.29 % 47 49
] $100 58 o
(=]
[ ]
w
550
2
50 Benchmark 1 B
Prior 2 Prior 1 Current Benchmark 2
= 5 PMPM Benchmark 1 === Rx PMPM Benchmark 2 © N Vedical W Pharmacy ;)
3. What is the maintenance medication opportunity? E!' 4, How is specialty drug PMPM trending? [).-'
View By | Maintenance A Prior 2 Prior 1 Current
Maintenance % of Total = B7.0% 80
Formulary vs. Non-Formulary Mix Maintenance Medication Channels = &
84.4% =
Nm-:u&ulaw 3 80% %..- _ $40.01 540.23
[ 3— g ™
2 B0% :' —
:% A0% C
= . 2
H 20% 12.1% 2 9% $3.88 $5.69 $5.41
Formulary 0% | 0.7% — U e— . I
96 4% Prefers 5 i B B
Mail Order Prefered u;i.tgg;::;c etail Frefenned ietad Mon-Freferred . SDE‘CIE“Y Rx in . Specially Rxin .. Eenchmark 1 _— e chmark 3

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.




Specialty Value Pharmacy Detail

Total Pharmacy Spend Pharmacy % of Total Spend Specialty Drug Spend Specialty Medical PMPM Specialty Drug PMPM
$33.9M ¥3% 4.0% ¥5% $29.4M Y2% $5.41 ¥5% $42.61 AB%
Value Trend Value Trend Value Trend Value Trend Value Trend
1. What is the PMPM spend by therapeutic category? 2. What are the top drugs by PMPM?

Top M O 30  Show (Al v | View As | Table M Top N e 21 Show (&) T | View As | Table v
Therapeutic Category = Brand  Gener (.;:},'1.1 Only ichm. Benchm.. Pharma. Total Ph.. Drug Name = Pharmacy PMPM Pharmacy PMPM Trend Total Pharmacy Spend..
ADHD/AMTI-NARCOLE.  $1.36  $1.8Generic Only $5.73 -4.4% 29% ADVAIR DISKUS $0.91 -5.8% 0.9%
ANALGESICS - ANTIH..  $0.09  $0.4 Specialty Brand Only 18.30 165% 11.7% ™ | COPAXONE $1.49 -86% 15%
ANALGESICS- OFIOID  $110 g0 3Specialty Generc Only gy 79 322% 15% ENBREL SURECLICK $2.56 -19% 26%
ANDROGENS-ANABO $0.35 §0.12 $0.00 50.00 $0.90 -20.T% 0.5% GENVOYA $1.42 12.2% 1.4%
ANTIASTHMATIC AND..  $350  $054  S000  $026  $6.40 2.3% 4.3% HAEGARDA $1.15 0.0% 12%
ANTICOAGULANTS $126 5001 $015 3000  §181 5.5% 14% HARVONI $0.93 -60.6% 0.9%
ANTICONVULSANTS 2.1 $0.68 $0.00 50.00 $3.45 8.6% 2.8% HUMALOG 50.98 14.9% 1.0%
ANTIDEPRESSANTS §0.49 $1.57 $0.00 $0.00 5388 -1.6% 2.1% HUMALOG KWIKPEN U-1.. 50.84 T 5% 0.8%
ANTIDIABETICS $1156  $0.55  $0.00 5000 $18.28 82%  121% HUMIRA PEN $5.62 36.2% 56%
ANTIHYPERLIPIDEMI.. $0.39 §1.83 $0.00 50.16 52.87 -T.7% 2.4% JANUVIA $51.35 B.3% 1.3%
ANTIHYPERTENSIVES 50.25 $1.57 50.00 $0.00 5175 -10.4% 1.8% JARDIANCE 51.29 65.6% 1.3%
ANTINEOPLASTICSA.  $0.08  §0.41 5042 5446  §7.17 52 6% 5.4% LANTUS SOLOSTAR $0.88 5.8% 0.9%
ANTIPSYCHOTICS/AN..  $1.27  §0.41 5000 5000 5229 -24.3% 1.7% NUTROPIN AQ NUSPIN $1.25 485% 1.2%
ANTIVIRALS $0.03 3049 $0.52 5727 $9.78 -T.2% 83% REVLIMID 52.37 18.0% 2.4%
BETA BLOCKERS $025  $039  $0.00  $0.00 088 9.1% 0.6% STELARA $1.05 16.1% 1.0%
CARDIOVASCULAR A .  $1.05  §0.42  S0.04 50590  §236 -18.9% 2.1% TRULICITY $0.93 85.9% 0.9%
CONTRACEPTIVES 101 $1.39 $0.00 $0.00 5373 6.8% 2.4% TRUVADA $0.95 -4 9% 0.9%
DERMATOLOGICALS $208  §239  S0.00  $260 $10.94 12.3% 7.1% VICTOZA 3-PAK $0.97 82% 1.0%
DIAGNOSTIC FRODU..  $0.80  $0.00  S0.00  $000  $1.08 -14.6% 0.8% VYVANSE $0.82 7.5% 0.8%
DIGESTIVE AIDS $023  $0.00  S000  $028  §056 14.0% 0.5% XYREM 5099 31.3% 1.0%
ENDOCRINE AND ME.. $0.03 §0.22 $0.00 §2.72 $4.24 39.3% 3.0% INTIGA 51.02 0.0% 1.0%
GASTROINTESTINAL .. $1.12 $0.65 $0.00 50.62 $3.22 9.3% 24% W
MERAATA Mw2lre ol A TN IR N R S min 1 /N ®1 7R =2 Nk P AN

3. What is the generic pharmacy opportunity?
Generic Spend Percentage Generic Opportunity Percentage

[l cereic [ rand [ Speciatty Generic ] Speciaty Brand e Benchmark 1 —— Benchmark 2 o 23.0% 0.8%

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



Dental Summary

r
Dental Membership Dental PMPM % of Dental Members Utilizing % of Dental Members Utilizing % of Dental Members Utilizing
Services Preventive Treatment Restorative Treatment
DJIF 1‘?0 0O, (-}
K A%%  manoaw A16% e A5% 55% v8% 53% vi% 26% A1%
) Medical & Dental ' WValue Trend alue Trend Value Trend
Memberzhip
1. What is the dental PMPM & membership trend? 2. What is the dental cost/utilization by service category/procedure?
View by |5 PMPM A View by | 5 PMPM *  Viewas Graph -
Restorative $1159
Orthodontia - $0.74
E Other [l s0.87
hs General Adjunctive |5-3 13
$0.00 $2.00 $4.00 $6.00 $8.00 $10.00 $12.00
Prior 2 ! Prior 1 ! Current
- Dental e Benchmark 1 Benchmark 2 0 o Benchmark 1 Banchmark 2 0
3. What is the network utilization opportunity? 4. What is the dental benefit utilization and traditional engagement opportunity among
targeted populations?
INetwork Utilization Top 20 Providers . i
Condition | 4y v ViewBy | Totsl Members v
View by % of Visits i Rank By Mumber of isits -
e . Prior 2 Prior 1 Current
""" ~++2eRs [ -G 20.00%
- . 20.00% | 45 0a%
ano | 245 - 17.44%
sePH I -2 e
a
‘ nEiL | 212 B
e sson | 2 10.008 10.40%
S ReD | 20¢ 5 8.31%
TECUN sent | 154 =
+in R | 153 ' e 2.11% 2.36%
ue L | 122 0.00% — . I
T — =P I * I Total Members [ Identified for Traditional Engagement [l Traditionally Engaged
0 100 200 300
Bl Out-of- Network Mote: Only applies to population with both medical and dental coverage

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.




Vision Summary

1. What is the vision PMPM & membership trend?

View by | 5 PMPM hd
o 3267
-
Prior 2 ’ Priar 1
B Vvision — Benchmark 1 Benchmark 2

3. What is the network utilization opportunity?

Network Utilization Top 20 Providers
View by % of Visits b Rank E_. MHumber of "Vigids
36% LEN _|
MAT 3EST | TEE
MY | | 18
ni | | 423

54 1%

B i Hetwork - Retail

EYE 181
Il In Network - Independent - : 1».:
. Out of Network :-_: = . -_ - 1-._-:

Mote: Benchmarks ane not applicable for metrics denoted with an asterisk(™

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

% of Vision Members

Vision Membership Vision PMPM
Utilizing Vision Services Utilizing Exam Benefit Materials Benefit
10% o
32K 2% s A9% $2.73 A 2% o
. &5 & % of Total - . - 29% AS5% 26% AT% 22% A 3%
e rend Medical & "ision —t — - Vahe Trend Jalus Trend Ve Trend
Membership

1

% of Vision Members Utilizing

% of Vision Members

2. What is the vision trend by utilization category?
Viewby |5 PMPM M

0 Current

5178 §1.83 $1.83

$0.85

$ PMPMW

— Benchmark 1 Benchmark 2 (1]

B Exams @Matenals

4. What is the vision benefit utilization and traditional engagement opportunity among
targeted populations?

Condition | .y - View BY | o of Members -

9.88%

% of Members

§.30%
7.12%
- 285% 3.13%
. 0.74% _1.12%

B Total Members ] Identified for Traditional Engagement ] Traditionally Engaged

DVETage

Note: Only applies o population with both medical and wison




Anthem Whole Health Summary

Total Dental & Vision Care Plans

2409 ¥15.8% 11outor299 19 outof299
Value Trend Dentsl Rank Vision Rank

Dental & Vision Care Plans
Completed

71.3% A5.6%

Valus Trend

1. How do members' vision and dental preventive service rates compare to medical
preventive services rates?

Prior 2 Prior 1 Current
100%
§ 809
E 0% 59.4%
=
2
'g 405
o 20%
0%
W Medical M Dental B Vision
e Benchmark 1 Benchmark 2

3. What are the high risk diagnoses detected through a vision exam?

20.7%

10.5%

10.1%

. Cataract . Glaucoma . Macular Degeneration
B Dizbetes B Hypercholestero
I Diabefic Retinopathy Hypertension

$18.34 A2E6% $2.80 v4.1%
62.9% ¥10.7% 37.1% A 25.4%
Murse Trand System Trend ‘Value Trend Value Trend
2. How many enrolled members are utilizing Enhanced Dental Benefits?
Enrollment | oy of Enrolless - : Condition | - c
Current Auto-Enrolied
Self-Enrolled ~
Prior 1 Auto-Enrolled R "Er°% Current
» Condition: All v
Self-Enrolled Enroliment Type: Auto-Enrolled
MNumber of Cleanings: 0 |
0% 2% Enrollees: 1,867 ! 100%
28.5% % of Total Enrollees: 53.1%
BM0Cleanings BM1Clea.. . . _ _ ___inings

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

Dental & Vision Care Plans
Completed by Category

PMPM Engaged - Dental PMPM Engaged - Vision

Mote: Use incurred and plan year or custom fime periods in the Group Structure window for best resulis

4. Medical Integration: How many members with a high risk vision diagnosis are engaged?

View By [ aun) v |

Prior 2 Current

1000

&00
400
200

Members

Di.. Hy..Hy.. Di.. Gl.. Ca.. M.. Ne.. Di.. Hy..Hy..Di.. GI.. Ca.. M.. Ne..Di.. Hy..Hy.. Di.. GI.. Ca.. M.. Ne..
M Care Coordination [l Traditional Engagement [l Not Engaged

Mote: Members may have been triggered for high risk for condition(s) cther than above



Life and Waiver Experience Summary Report

ife and Waiver Experience Summary Report

» d D b AD&D

Pre Due Mo h-Group P Paid Paid h 0 overage Vo g

2019-03 Y000 51,754 S0 281 $47,402,500

2019-04 JOOKKK 51,762 S0 280 $47,612,500

2019-05 Y000 51,746 S0 281 $47,192,500

2019-07 YOOKKK 51,772 S0 285 $47,902,500

2019-08 Y000 51,812 S0 291 $48,972,500

2019-09 OO 51,804 S0 286 548,762,500

2019-09 Y000 S0 S0 44 S0

2019-11 OO S0 S0 42 S0

2019-12 00K 51,739 S0 279 $46,992,500

D Pre H ] b D ~1[s U. 000 Ave = he D Ayve age D = 10,0636
Life and Waiver Experience Summary Report

Pre Due Mo h-Group P Paid Paid b s overage Vo :
2019-03 HOOKK $1,487 ] 50 $4,970,000
2019-04 00K 5764 S0 26 $2,140,000
2019-05 000K 5166 S0 10 $880,000
2019-07 Y00 $22,3329 S0 940 $98,245,500
2019-08 00K 552 S0 2 543,225
2019-09 00K $2,267 S0 106 $8,890,000
2019-09 00K 5143 S0 10 $760,000
2019-11 00K S0 S0 0 S0
2019-12 0K S0 S0 0 S0

» Pre Paild i ) 0,000 [ e = he » i pve oa » = ity ot

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.




Life and Waiver Experience Claims Detail Report

Category: = All - Product Details: All -
Life and Waiver Claims Detail Report
Category: = Al = | Product Details: Al
Report Name: - fa - -
P Life and Waiver Claims Detail Report ) ) )
Life and Waiver Experience Summary Report (2018-11 through 2018-10) - [Paid]
Accidental Death and Dismemberment (AD&D) - [ADD] > » Product 1 of 7
Start Date: 2018-09 End Date:
Premium Due Month Sub-Group Premium Paid Claims Paid Member Count Coverage Volume
2018-11 2769230002 $0 $0 0 50 A
Paid or Incurred: Paid File Format: e P — a1 - T o7
2018-11 2769230008 30 80 0 $0
Category: . ) ) Product: 201811 2769230010 50 0 0 $0
gory Accidental Death and Dismemberment, Life
201811 2769230012 50 50 0 $0
2018-11 2769230014 $0 $0 0 $0
2018-11 2769230016 $0 $0 0 $0
2018-11 2769230018 $0 $0 0 $0
2018-11 2769230022 30 80 0 $0
2018-11 2769230027 30 80 0 $0
201811 2769230031 50 50 0 $0
2018-11 2769230033 $0 $0 0 0,
Total Premium Paid: $105,781 Total Claims Paid: 451,075 Average Member Count 20 Average Coverage Volume: $964 489
Page 1 of 10 > >3 Displaying 1- 500 of 4729

|
Life and Waiver Claims Detail Report
PRODUCT CLAIM NUMEBER CLAIMANT GENDER DATE OF INCIDENT CLAIMS PAIO INTEREST PAID CLAIMS PENDED CLAIMS DENIED APPROVED WP PENDED WP LAST PAYMENT
Life LCO01#1103 i r 03201968 | 122442016 $15000 $230 0 $0 0 0] 0970502018
Life LCO0TEE275 i r 020031382 | 062012018 $15000 $48 30 $0 0 $0[ nar252008
Life LCODIEE3ES i F DEMITEE]_| 0Siz5i2018 $15200 $22 30 30 30 $0[10AHE0E
Life LCO0T53251 s r DH0INIEE] THOFI2008 $27000 $27 #0 $0 $0 I I
Life LCO0IE0326 i r O7/29N9EE] MH2r2019 $21000 $50 0 $0 £0 $0[ 02nar201
Life LCODIE04 27 i r DAH5A953 | DZHEZ0TE $41000 $53 30 DHENIZ0NS
| |

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



Disability Experience Summary Report

Long Term Disability (L TI)

Paid Through Date: Oct 2019

Premium Due Month

Sub-Liroup

lotal Premium Paid:
52,471,248

lotal Claims Paid: 838200

Short Term Disability (STD)

Premium Paid

Claims Paid

Awerage Members Count: 46

Member Count

2009-10 IR 1954 L005 5103 50 L] 530,969
2019-10 2B 1954 L00G 523 50 bl | 567853
20019-10 2R1954L00T §0 50 o 50
2019-10 IR 1954 L00R 58 50 | 52343
2019-10 28 19561001 518 (s L] 1,316 50

vverage Coverage Volume:
515, 600

Coverage Volume

2018-11 276230004 0 50
2018-11 1TeA230020 5978 50
2018-11 2T6A230029 5329 30
201811 ITHA2I006G0 50 50

Voluntary Short Term Disability (ST1)

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.




Disability Claims Detail Report

Category: = All - Product Details: All

Disability Claims Detail Report

Report Name: Disability Claims Detail Report

Start Date: 2018-09 End Date: 2019-08

Paid or Incurred: Paid File Format: Excel

Category: Long Term Disability, Short Term Disability Product: Long Term Disability (LTD), Voluntary Long Term Disability (LTD), Voluntary Short

Term Disability (STD)
isability Claims Detail Report
f : AR APPROVED f PA ROSS B PAID CLA
PROD B-GROUP T DATE OF DISAB 0 AMO
= f DA RO DA DA AMO AMQC

ong Term Disability (LTD) YOOOKK NN F 51 |Open 01/28/2010 05/06/2010 04,/05/2020 02/24/2020 436166 £17304 §18862
ong Term Disahbility (LTD) 00K MOO00000 M 57 |Closed 03/02/2011 06/07/2011 02/02/2020 01/23/2020 §31374 $16648 §14726
ong Term Disability (LTD) 00K 000K M 54 |Open 06/20/2012 09/18/2012 10/17/2020 03/06/2020 517236 515512 51724
hort Term Disability (STD) WOOHK WO M 40 [Closed 07/12/2019 07/26/2019 08/15/2019 09/06/2019 43120 §2970 8150
hort Term Disability (STD) 000K 00000 M 30 (Closed 09/05,/2017 09,/12/2017 10/10/2017 01/31/2020 5587 S0 5587
hort Term Disability (STD) WO WO M 61 |Closed 06/03/2019 06/10/2019 09/01/2019 08/27/2019 $38520 515024 $23496
hort Term Disability (STD) HOOKK WO F 33 |Closed 05/19,/2015 05/26/2015 07/12/2015 01/22/2020 50 50 50
oluntary Long Term Disability (LTD) 000 MODODO0N F 56 |Open 02/11/2011 05/13/2011 12/12/2020 03/02/2020 $25200 522680 52520
oluntary Long Term Disability (LTD) 0000 JO0DO0O0 F 52 |Open 06/06/2013 09/04/2013 06/03,/2020 02/21/2020 545000 524204 520796
oluntary Long Term Disability (LTD) peased 000000 F 55 |Open 04/03/2019 10/09/2019 03/08/2020 02/27/2020 59672 S0 59672

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.




Clinical Value Summary

Create Connections

Improve Behavior Change Outcomes

Total Utilization Management Savings

Comprehensive Household  Impactable Condition Savings % Care Gap Closures Care Gap Savings
Engagement for Episode of Care
57.3% A 8% $22.1M A 9% $44.0M A 26%
1] o, L]
4\:!;3:“ 'T.:;: d,:' $i§|‘im "I'll'Be?l dﬁ' Value Trend Value Trend Value Trend
Lé:gr:u“:zri%mprehenswe household engagement trending against prior period and 2. What are the trends across key wiilization metrics?
w 100%
3
T
‘s Avoidable Admissions
= 50%
8
& 0% Total
Prior1 Current
. Mo Household Engagement . Household Comprehensively Engaged
i ] o Denchmark 1 Benchmark 2 Engaged
Comprehensive Engagement Breakdown Cument Year
Mot Engaged

Comprehensive Household Avoidable ED
Engagement
41.8%
Total

Engaged

Mot Engaged

Traditional Household
Engagement
6.7%

This section is independent from the filter selection criteria
except for CBSA (based on subscriber's data).

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



Create Connections-Overall Engagement

Comprehensive Member Engagement Care Coordination Member Engagement Traditional Member Engagement Impactable Condition Savings for Episode of
Care
26.8% ¥24% 18.1% AB% 5.4% A 9%
Value Trend Value Trend Value Trend 351.2" ¥38%
Value Trend
1. What are the levels of member engagement across the population? 2. How are the levels of engagement trending?
100% Wiew By PMPM -
0% 73.2% /mm_n ——32.421.83
s2.000 5211245
60% '
$1,072.523
1,000 M. E5
26.8% 5 $1,018.31 _.ﬁ o
18.1% 570068 '
m . —
£812.02
- $121.17
- 5.4% 50 s112.88 11777
Mo Engagement Comprehensive Care Coordination Traditional Priar 2 Friar 1 Current
B Current —— Benchmark 1 —— Benchmark 2 i ) B noEngagement [l Comprehensive [l Care Coordination [l Traditional 0
3. What are the levels of engagement by health status? 4. Which communication methods are being used across age groups?
Wiew By Comprehensive -
B Healthy
B 2t Risk 20% <
B Critical
B chronic
10% -
0%
= EET I 27-34 3544 4554 5554 65+
B Digital B Leiter B Fhone
6.4% “All engaged members have had at least one form of outreach/communication.
If an =oe aroup sooears fo be missing. it means no members sre enasoed in that soe arouo for the set carameters.

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.




Create Connections-Traditional Engagement

&
Comprehensive Member Engagement Care Coordination Member Engagement Traditional Member Engagement Impactable Condition Savings for Episode of Care
65.5% 12.1% 11.6% v17.9% 3.9% A5.2% $88.8M
Value Trend Value Trend Value Trend Walue
[ 1. How did members become identified for management? 3. Where are unique members in the stages of Traditional Member engagement?
Period | Current ~ | Program |ALL -

Predictive ModeyCiaims | 1 5%
Care Manzgement Program | 15 7%
Utiization Management | 15.2%

Risk Score

Identified Medical Condition |G 12 1% Identified for Engagement
y - Unique Claimants
Readmit Predictive Model | >.2% 114,249 (100.0%)
Programs/Services 2 Avg_ Plan Spend
per Claimant
Health 1ssue 2 0% $16K
Other | g3
Referral Il 15%
Medical/dental service ] 0.4%
Medication Management ] 0.3%
Lifestyle Issue 0.0% Enrolied
| ) . Unigue Claimants
Click on (+/-) to drill down/up on Category/Details 33,795 (29.6%)
Plan Avg. Plan Spend
Spend per Claimant
$1027.3M 330K
[ 2. Why are members not engaged? [:/,‘
View By | & Paid * | Change From |Benchmark 1 -

Members
§ Paid In Process

Under 65 Population Under 65 Population

60_7% Current Period 13.2% Current Period
36.3% Benchmark 1 39.2% Benchmark 1

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.




Create Connections-Savings

*
Comprehensive Member Engagement Care Coordination Member Engagement
27.8% Y 7% 17.8% Y1%
Walue Trend alue Trend

1. What are the savings associated with each impactable condition category by episode

of care?
Pericd

(AL} -

536 .6M
Cancers
518.9M
Cardiac
53.9M
Other

Behavioral Health
3.9
Maternity/Neonate

Respiratory R

¥

B cCurrent Prior 2

Il Frior 1

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

Impactable Condition Savings for Episode of
Care

Traditional Member Engagement

4.0% ¥Y3%

Value Trend

$59.7TM ¥60%

Value Trend

2. What are the savings associated with each impactable condition by episode of care?

Period (AL

Cancer-Blood/Lymph

Cancer-Colorectal

Cardiac - lschemic

Heart Disease HEED

Chronic Renal Failure $10.5M

Cancer-Cther High
Risk EIITI

E‘iﬁ‘;ErH% ‘%

54.1M
Cancer-Breast $7.9M

Cancer-Prostate

Treatment for
Cbesity/Weight
Reduction

Pregnancy

EHQEHEE%EE

B cCurrent Il Frior 1 Prior 2




Targeted Interventions

Comorbid Conditions per Unigue Member

171K ¥v0.3% 38K w25% 1K 4A14% 486 ¥16.1%
with 1 Trend with 2 Trend  with>=3  Trend Value Trend

Health Assessment Completers

1. What are members' Comorbid Conditions ?

Condtions | ©ancer v
Cancer I 20542 [ $364,830,205
Rank iember -

Comorbid Conditions Members Total Cost PMPM
Hypertension I ¢ 226 [ 5922628 | $16.95
Diabetes I I 51,857,750 | 565.92
Low Back Pain I : 52 [ 52,032,060 | 57251
Coronary Artery Disease | 1.390 P 55,428,066 [l $355.03
Depression I 212 [ 5559208 | 564.37

Chronic Obstructive Puimo... [l 307 [ §1.025,057 | s119.85

3. How are Anthem and members supporting behavior change through care plans (goals)?

View By Mumber h Program Al
Care Planning |GG 2 455 I 3,648
Post-Discharge Plan | 1,557 D ERLE
condition Management | 1475 T 4,7ss
Frevention/Lifestyle | 1.126 Py 4,182
Health Care Benefits | 1.028 T 6,455
Behavioral Health | 976 R 1748
Referral Management [ 917 ess
Self Care/Monitoring [l 728 T eer
Pain Management [Jij 691 I 1,858
Stress/Coping [l 690 e s
Medication Management il 577 I 2434
Mutrition/Weight [JJj 349 [ 468
Social Support JJj 341 I 657
Health Care Access [JJ] 338 I 1,026

B Active Goals [ Closed Goals

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

Referrals per Unique Member

34K v259% 31K Vv23.2% 7.2K V14.3% 63K v35.4%
with 1 Trend with 2 Trend  with>=3  Trend Value Trend

Member Care Plans (Goals)

2. What are members' self-reported risk factors?

Elood Pressure 21.6%

EMI

Erercee S
Fasting Blood Glucose 35.6% 41.6% I Moderate Risk
Heatry Eatng B on
Restful Sleep 80.5% Mot Reported
Stress

Tobacco Use [ || 04 7%

Total Cholesterol

X

4. How is Anthem coordinating resources to support member care through referrals?

Referral Type Internal - Program | All

All

Behavioral Health

Case Management / Integrated Triggers
Complex Care

Disease Management

Health Support

Maternity Management

Murseline
Live Health Online

Antnem.com | 12 6%
Benavioral Heatt | © =
g

Engaoe | ©.1%
Member Services [N > 4%
Dietitian | 2.9%
Anthem Health Guide | 2.7%
Social Worker [JI 1.7%
Pharmacist [ 1.5%
Referral for Maternity Reso.. [JJJj 0.8%
Exercise Physiologist [Jjj 0.6%
Program Professional . 0.5%
Respiratory Therapist [Jj 0.5%
Autism Spectrum ] 0.3%




Clinical Value Improve Behavior

r
Total Gaps % Care Gap Closures Gap Closure Savings
415K AB1% 54.8% ¥6.0% $34.2M ¥3.6%
Value Trend Value Trend Value Trend
1. What is the care gap closure rate across engagement tiers? 2. What are the current care gap categories?
Period Priar 1 v View By |# of Gaps ~ | Period Current M
100%
80%
2
2 B0%
-]
3]
o
(]
O 40%
#
20%
0%
Mo Engagement Comprehensive Care Coordination Traditional
B Frior 1 — Derichimark Berchenark 2 0
3. What are the condition related care gaps?
View By Number of Gaps -
Hyperiension
Diabetes This visualization will be built for a future release.
Cancer
Infectious
Coronary Heart Disease/Dy..
o
0K 10K 20K 30K 40K 50K GOK 70K B0K 90K
Number Of Gaps

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



Care Opportunities and Detall

36.4%

Value

Drug interaction or
contraindication safety issue

Medication compliance monitoring

State Category

Add beneficial medication
Add beneficial medication
Add beneficial medication
Add beneficial medication
Add beneficial medication
Add beneficial medication
Add beneficial medication
Add beneficial medication
Add beneficial medication
Add beneficial medication
Add beneficial medication
Add beneficial medication
Add beneficial medication
Add beneficial medication
Add beneficial medication
Add beneficial medication
Add beneficial medication
Add beneficial medication

R R R R R RR R R R R R R R R R R

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

" .
% Compliance Adult Well Exam

v29%

Trend

1. How are members complying with clinical guideline recommendations?

Medication dosage adjustments.._Oxyeontin use, but not over. | | - 3%

HIV and CKD avoided tenod
High risk diabetes or bone f
CHF not on NSAIDs, as ap
Depression age = 65 years
Hypertension and gout avoi
Diabetes and CKD not on

Teriparatide therapy = 2 ye
Child asthma appropriate u
Digoxin compliance as mea
Dilantin/phenytoin complian
Asthma short-acting B2 ago

- —
%% Compliance Adult Well Exam + Flu Shot % Compliance Cancer Screenings % Compliance Preventive Services % Compliance Diabetic A1C test every 6 months

31.0% A0.5% 66.2% Ad.0% 55.4% AD0.2% 62.7% Y6.3%

Value Trend Value Trend Value Trend Value Trend

2. What is the volume of the care gap activity?

Medication compliance menitoring |, C7.075

100.0% | G- 100
98.1% Conditior/Event related screening [, < 1830
7.4% needed I, 42252
935% Medication ralated scraening needed [ S 7 053

I -7
PreventionWaliness reminder or [ 17 509

Click on {+/-) to drill down/up on Category/Details

Detail

Acute gout and compliant ..
Annual seasonal flu vaccine
Asthma on LABA has inhal..
Asthma persistent on contr..
CHD on statin

CHF ACE or ARB complia..

CHF and Diabetes on ACE..

CHF on beta blocker
Child received hepalitis B ..

Child received HIB vaccine..

Child received MMR vacci..
Child received pneumococ..
Child received polio vaccin..

Child received received DT_.

Child received varicella va..

CKD had annual hemoglob.

Diabetes and CV risk facto..
Diabetes, hyperension, an..

Category: Drug interaction or contraindication safety issue é 44510
Detail: Diabetes and CKD not on metformin, as appropriate

Compliance Mumerator: 2,083 I, 2. 768

Compliance Denominator: 2,73 I 25 868

Compliance Rate: 76.3%

Benchmark 1: Under 65 Population E— %3_090

Benchmark1 Compliance Rate: 79.2% zgory/Details

Eenchmark 2:

) Ml Closed Care Gaps
EBenchmark2 Compliance Rate: 0.0%

3. How does geography and demographics influence compliance with clinical guideline recommendations?

Members Compliant Members Compliance Rate View By: S&te ¥ Compliance rate
1 1 100.0% 0.0%
1,630 325 19.9%
1 0 0.0%
3 3 100.0%
11 7 63.6%
13 8 61.5%
1 0 0.0%
11 9 81.8%
1 0 0.0%
4 0 0.0%
5 1 20.0%
3 1 33.3%
4 1 25.0%
4 1 25.0%
5 1 20.0%
13 12 92.3%
87 57 65.5%
10 9 90.0%
- - ann nar DnenStresthlan




Oncology Value/Cancer Care Quality Program (CCOP)

r
Members with Malignant Cancer Members Undergoing Drug Therapy
57,881 ¥10.2% 2,493 ¥15.1% 365
Value Trend Value Trend Value
1. How many members had a malignant cancer diagnosis?
View By: Members per 1k A
15
152 14T
154
'& 10
= A
1.1
0.4 0.
0 — a
Prior 2 Prior 1 Current

B 1ot Undergoing Drug Therapy B ndergoing Drug Therapy

2. What is the cost/prevalence of members with a malignant cancer diagnosis undergoing drug
therapy across the cancer types?

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

Wiew By: - -
¥ Prevalence Rate per 1K Period: ||[AJI] |
Otner Skin, Excl Basarsquamous Co! [

I
Breast T
Uterus, NOS .
| v
|
B Current B Frior 1 B Frior 2

Members Registered in CCQP

v17.0%
Trend

3. What are the cancer outcomes for members with a malignant cancer diagnosis undergoing drug

therapy?

Current Period Qutcomes

Members Eligible for Pathway

WValue

¥23.4% 137

Trend Value Trend

Members on CCQP Pathway

¥23.9%

Current Period Members

Inmﬁem MmiSSinns A‘“ _ -
per 1k
CcCopP I 0.04
Camer Mmismum A" _ -
per 1k
CCQpP I 003
Avﬂidaue ED ms A‘“ _ -
per 1k
cCcapP I 0.0z
Fo e . h o _ -
CCQP 0.04
Hospice Enrollment All
per 1k
CCapP




Change Outcomes-Optimized Care

= ABC COMPANY (W0004156)
. Benchmark 1: Benchmark 2: M - ] ]
V Filters Under 65 Population % Maticnal X == Export | ¥ o= ¥ 11 Filter(s) Applied
Comprehensive Engagement PMPM Potentially Avoidable Admissions per 1,000 Total Change Outcome Savings Utilization Management
[}
$806.33 A15.1% 5.7 V1% $69.4M A12% $44.0M A26%
alue Trend : Value Trend Value Trend
1. Explore potentially Avoidable Admissions
L e P Cost per ) )
Admission PNMPM Admit Util  Utilization  Cost per TR Pneumonia Heart Failure/Shock
PMPM Trend (per 1000)  Trend Admission Trend 1,114 Admissions 775 Admissions
$22,159,718 $18,117,280
Current Period 57.71 9.9% 41 40% §22 356 5.7%
Under 65 Population $134.37 34.4% 38 2.7% 5452236 30.9%
Diabetes
) , 808 Admissions
Mational $19395 79 3% 36 3.0% 5653,230 T25%
$14,916,300 Angina
186
2. Explore potentially Impactable Surgeries
Surgeries PMPM Surgeries Utilization  Cost per Cost per ) - . . 5
- Inpatient HipfKnee Replacement Inpatient Inpatient
PMPM Trend Util {per 10.. Trend Surgery Surgery Tr.. 4518 Surgeries PTCA oo
$139,926,083 i 1,064 Surgery
Current Period $28.27 17.7% 11.4 18.9% 520,700 -1.0% Surgeries 1,041
Surgeries
Under 65 Population $260.41 21.1% 9.5 B8.2% 5320188 11.9%
Outpatient PTCA
) 299 Surgeries
Qutpatient Hysterectomy
Mational 5134.05 17.2% 2.4 8.6% $233,826 7.9% 2,504 Surgeries
§39,088,113 Inpatient
Hysterectomy

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



Change Outcomes-Savings Detalil

Comprehensive Engagement PMPM Total Change Outcome Savings Utilization Management Savings
$806.33 A15% $69.4M A12% $44.0M A 28%
Value Trend Value Trend Value Trend
1. Utilization Management
1a. How many Inpatient days are non-approved and avoided? 1b. What percentage of Inpatient savings are medical vs surgical?
Chooss Outpatient -
Surgical Savings

. 3678 40

& 1,965

a

3185 3932
- - Medical Savings
Frior 2 Friar 1 Current G0%

Mon-Approved Savings 524 6M 525 5M 528 .5M

B ~voided Days Il Mon - Approved ... B 'edical Savings [ Surgical Savings

2. Specialty Program Clinical Review
2a. What is the trend of specialty program clinical review savings? 2b. What specialty program clinical reviews are driving savings?
18%
= 9.310
a
Priar 2 Priar 1 Current

Total Cost Avoided Savings $26.1M F27.1M §25.3M 2%

Il Not Approved I Redirected Avoided B Radiology B Sle=p Management B Genetic Testing

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



AIM Radiology Management

r
Total Radiology Cost-Avoided Site of Care Savings Clinical Review Savings Image Cost and Quality Savings Total Exams Reviewed
Savings
$32.5M A1.0% $32K A162.1% $30.5M ¥0.4% $2.0M A 28.5% 119,279 A11%
- Value Trend Value Trend Value Trend Value Trend
Value Trend
1. What is the radiology savings trend? C’, 2. Which radiology services are driving cost-avoided savings? C’,
View BY | Clinical & Image - c Magnetic Rezonance Imaging or Angicgraphy 51.1%
Clinical & Imags Computer Tomography Imaging or
s30,000¢| ol . Angiography
Clinical Review Only ; o .
Image Cost and Quality Only Positron Emigzion Tomography Imaging
§ $20,000K Echocardiography Ultrasound
E Cardiac Catheterization
$10,000K Nuclear Cardiclogy Imaging {h;g;n:ar_di::;
Percutanecus Coronary Intervention (PCI)
0K )
Prior 2 Prior 1 Current Arterial Ultrasound
B Total B image Cost B Ciinical Review 0% 0% 0% 0% 40% 0% 60%
3. What is the activity for closed exams? [3 4. What is the outreach and redirection for the Image Cost and Quality program?
Approved Exams : 93.0% MNot-Approved Exams : 7.0% View BY | Qutreached - :
15K
Medical Mecessity Site of Care Mon-Site of Care
ta] 41,885
4 55 351%
10K
Sk
Priar 2
M Approved Exams I Mot-Approved Exams BcT B vRi

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.




AlIM Sleep Management

Cost-Avoided Savings Avoided Studies Savings Redirection Savings
$162k Y48.3% $105k ¥30.1% $19k YE&7.4%
Walue Trend Value Trend Value Trend

1. What is the sleep management savings trend?

View By Totsl - Detsil -
300K
5T K
42 K
- $200K
g $129K $151K
o
0
S100K
S0K
Priar 2 Prior 1 Current
B 2pproved Criteria Not Mat B 2pproved Studies With Redirection B Avoided 514 (2

3. What is the activity for sleep management studies?

Approved Studies: 87% Not-Approved Studies: 13%

Bl Approved Il Not-Approved

Not-Approved Savings Approved Criteria Not Met
Savings

$37k Y62.6% $0 0% 188 Y48.4%

Value Trend Ve Trend Valus Trend

Total Sleep Studies

2. What is the percentage of diagnostic sleep studies approved in a home setting?

&8 5o B9.7%
62.5%
60%
=
o
8
g ao%m
<
]
E
[=]
I
20%
0%

Prior 2 Prior 1 Currant

4. What are the types of redirection driving savings for sleep services?

B 2voided Studies
. Approved Studies With Redirection
15%

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.




AIM Genetic Testing

Total Cost-Avoided Savings for Genetic Total Panels Reviewed

Testing
/TR A122.7%

Walue Trend

236 A96.T%

Value Trend

1. What is the genetic testing cost-avoided savings trend?

$80,000
)
=
=
¢ 360,000
B
=
&
5‘, 540,000 $35K
E S26K
% $20,000
=

%0

Prior 2 Prior 1 Current

3. What is the activity for reviewed panels?

Approved 29.7%

Not-Approved 40.3%

0% 10% 20% 30% 40% 50% B0%

Panels

Total Panels Not-Approved Top 3 Genetic Testing Services

Manually Added Test 63.6%
95 A150.0% Prenatal Tesfing (Fetal) 11.4%
Velue Trend Hereditary Cancer 10.2%

2. Which genetic testing services are driving cost-avoided savings?

analy Adoed Tost [ ¢ <
Prenatal Testing (Fetal) [ 14.7%
Hereditary Cancer | 2 7%

Whole Exome Sequencing 9.2%
Tumar Testing 3.4%
Reproductive Carrier Scre.. I 0.8%

Neurogenetic and Meurom.. | 0.4%
Pharmacogenetic  0.1%
0% 10% 20% 30% 40% 50% 60% T0%
Savings Amount

4. What are the top genetic testing services being reviewed?

View By | (Al -
150 Hereditary Cancer 150
|i| Hereditary Cardiac
Manually Added Test
. 100 Meurogenefic and Meuromuscular
o Pharmacogenetic
g || Prenatal Testing (Fetal)
i Rare Disease
a0 Reproductive Carrier Screening 40
Tumor Testing 7
|i| Whaole Exome Sequencing | m— ;13;
0 Cance App g LY
Prior 2 ' Prior 1 Current

B Hereditary Cancer B wanually Added Test | Pharmacogenetic

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.




AlIM-Musculoskeletal

r
Total Musculoskeletal Cost-Avoided Savings Total Procedures Reviewed % Not-Approved Procedures
$192k A0.0% 398 A0.0% 13% A0.0%
Value Trend Value Trend Walue Trend
1. What is the musculoskeletal savings trend? 2. Which Musculoskeletol services are driving savings?
—_— B Joint Orthopedic Surgery
B nen-Primary Procedures Associated. ..
. Other
B Other Non-Radiology Procedures
[ Pain Managemeant
% B =pinsl Crthopedic Surgery
E SO1M
S0.0M
Currant
3. What is the activity for reviewed procedures? 4. What are the top procedure categories driving savings?
Wisw by % Cost Avoided Savings . |
W
Approved Pain
Frocedures Management
Joint
Orthopedic
Surgery
MNot- Spinal
Approved Orthopedic 11.2%
Proceduras Surgery
% 20%
Savings
Procedures

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.




LiveHealth Online-Activity Summary

LHO Utilization LHO as % of Professional % of LHO Visits w/ One Prescribed Med % of LHO Visits w/ Multiple Prescribed % of LHO Visits w/ .s panish Speaking
Meds Providers
Lzl == AT23% g3y v57.4%  14.2% v129%  17% A64.5%
Walus Trend Walue Trend Walus Trend
1. What is the trend / growth rate for LiveHealth Online registrations? 8 2. What is the trend for LiveHealth Online visits? E
\iew By Total Regisirations - c Yiew By Oversll Visits b C MD & BH & Coaching b C
30K 28,347
6,000
20K 4 D00
2,000 e 4597
10K 0 2185 SLLE
4.547 3.907 Prior 2 Priar 1 Current
oK [ I
Current Pricr 1 Prior 2 I Coaching B Echavioral Health B Medical
3. What types of visits are members utilizing for LiveHealth Online visits? E‘;J. 4. What are the top ten diagnoses for LiveHealth Online members?
\iew By | (A} v
Acute Sinusitis
Acute up resp infection mx
uns zite

Prior 2 Acute pharyngitis

Acute bronchifis
Influenza due to unidentified

infiu
Prior 1 Cysfitis
Conjunciivitis
Reaction severe stress & a..
Current Other amcdety disorders
Cough
B Heslthy Blood P... [} Medical B Fsychologist 0 Hursing Mother... [l Psychiatrist > o

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



LiveHealth Online-Outcomes Detall

# of ED Visits Avoided Net Cost Avoided Savings Productivity Average Member Satisfaction Rating {Scale 1- 5)
1 A 52.9% $3k A41.8% 2 AT4.5% 4.8 A 3.5%
Value Trend Value Trend Value Trend Value Trend
1. How does LiveHealth Online impact productivity? 4. Where did the LiveHealth Online visits take place?
View By  |{AD -

Time (Days)

Taotal Visit Time Saved LHO Yisit Time Spent Met Visit Time Saved

Mote: Time caleulation is based on nationsl research.

2. What is the impact of LHO Redirection on Cost Lo T L D T B
Avoided Savings? o \f' Vo
% of LHO Utilization Increase ’
\iew By Cost Avoided Savings hi o (
. PCP Current Cost Avoided Savings
28% 24% M rHC
ue §3,266
| =] Total Savings with % Increase
3%
$1,633

© OpenStreetMap contributors

Mew Cost Avoided Savings
Total Visits: Low - High

6% $4,399

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.




Anthem Health Guide

Total Contacts Unique Member Contacts Avg Educational Discussions / Interaction % Contacts with AHG Education

271,208 A 39.3% 153,097 A& 29.6% 20% A 29.6% 1.7 A 26.9% 57.9% ¥11.7%
Value Trend Value Trend % of Membership Trend Value Trend Value Trend

Why did members contact the Health Guide? X What Education was provided by the Health Guide?

View By: Chat - ltem Count % of Total
- Interactions with Guided Decision Support 20,548 20.0% ~
Contact Reason Count % of Total B Alers 250,221 62 1%
-Access. Documents 7 0.0% A Speech Alerts 316 0.1%
Accumulators 243 1.4% 3 Consultative Listening 955 0.2%
Additional Info Reguested / Received 718 41% E3 Promoted Registration 49 157 12.2%
Additional Info Requested via Mail 18 0.1% & Additional Educational Opportunities 21625 54%
Additional Info Requested via Phone 30 0.2% Community Resources 2,520 11.7%
Additicnal Payment App / Coding Error 1 0.0% Cost Comparison 2672 12 4%,
Additicnal Payment Applied 1 0.0% General Education 8,985 41.5%
Address Change 24 01% ¥ HSAJ FSA JHRA 260 129 ¥
[WIHI‘I‘. was the outcome of the care gaps in addressing members” needs? > What were the Internal vs External Referrals from the Health Guide? X
Care Gaps Count % of Total Referral Type Count % of Total
_ Behavioral Health 839 0.7% A B External 393 T2%
Preventive a7.117 B86.6% Healthways “Vendor 14 3.6%
Walug 3,704 3.3% Local HR/Benefit Office 3 0.8%
Wision 6,109 5.4% Third Parly Case Management 222 56.5%
& Weliness 4 370 3.9% Third Parly Disease Management 20 51%
Callback 52 1.2% Third Party EAP 127 32.3%
Consumer Portal/App Education: alternafive contact opti... 4 0.1% Yillage Health Vendor 7 1.8%
Consumer Portali&pp Education: benefits 178 41% £ Intemal 5,055 92.8%
Consumer Portal/App Education: claims / claim summar... 40 0.9% Total 100.0%
Consumer Portal/App Education: discounts / special offers 1 0.0% R

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



Digital Engagement

Household Registration Rate Member Registration Rate

58.2% ¥ 3.3% 43.5% V28%
Value Trend Value Trend

What percent of members are engaging with digital applications?

View By: | Member v  Application: | Anthem.com h

SydneyHealth
current INEEE
AnthemEngage

prior 1 I

prior 2 N

What is the registration rate in digital applications?

View By: | Member v | Application: | Anthem.com -

current I

prior 1 I

prior 2 I

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

48.5%

Value

L B ox

46.9%

37.1%

3.1%

42.5%

43.9%

41.7%

Member Visit Rate

Digital Member Engagement Rate

A 30.7% 44.7%

Trend Value

What are the top digital features utilized?
Period: | Current * | Application:

Digital Feature

TOP NAVIGATION

CLAIMS

BEMNEFITS

HOME PAGE

PROFILE

BILL PAY - PAY DOCTOR
MESSAGE CENTER

ID CARD

SPENDING ACCOUNTS
PCP

PHARMACY - ONBOARDING
LIVE CHAT

PHARMACY

PHARMACY - ORDERS
PHARMACY - DASHEOARD
CONTACT US

FIND CARE

BEMNEFIT DETAILS
PHARMACY - VIEW ALL PRESCRIPTIONS
LOGIN

DoDoOoCooOoDOoOOoODOOoDODOD00

Anthem.com

Average Number of Users

36K A59%
Value Trend

LB x

Current |

I 50639
I+ 0.707
I 7> '+

I 20456

I 26239

I 112994

Il 105524

I 02323

Il 75454

2520

| ekl

W05

P50

[l 50956

P35

| EPRLE

37084

| EX&EE
J5514




Well-being Coach Program

Total Members Engaged Members Coming in Future Release Unigue Member Completions
182,74 245 0 74
A 4.5% vs. prior perioc A 78.8% vs. prior period = - V5. prior pencc A 221.7% vs. prior period
Member Engagement Method Program Members Status Member Completion by Goal
B 80 156
255
245
225 111
196
165 =
100.0%
o 64
Telephonic B
75 74
N 16
23 9
R 0 0 0 0 l . l A o
Identified Enrolled Engaged Completed Pre Bariatric Lose Weight Tobacco Cessation
@ Prior2 @ Prior7 B Curremt @ Enrolled

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



Provider & Network Summary

| &
In-Network PMPM % Network Savings % Total Cost In-Network % Members with a TC Relationship % Members with Non-TC
(Anthem Service Area Only)
$257.62 Y0.7% 57.4% A3.8% 79.5% ¥0.9% 30.2% A8.5% 35.2% A40.6%
Value Trend Value Trend Value Trend Value Trend " .
Value Trend
1. How is the cost trending across in & out of network providers? 2. Which setting has the highest network savings?
View By % Total Cost - View By | (All) -
Frior 2 Prior 1 Current Frior 2 Prior 1 Current
100% 61.3%
B0% 57.0% — 55.5% 57.2% 55.9% =
: 53.8% :
78.5% £0.2% 79.5% 52.0% 52.5% 53.2%

= E)
@ =

S Eoaom

o

o 50% =
g £
= 5
pd

21.5% 19.8% 20.5% = 20%

0% _-_
In-Metwork Out-of-Network In-Network Out-of-Network In-Network Out-of-Network 0%
] In-Network B Out-of-Network B Inpatient B Cutpatient W ED W Prof

View By

FMPM

In-Metworl

Inpatient

Out-of-Network

In-Metwork

Cutpatient

Out-of-Network

In-Metworl

ED

Out-of-Network

In-Metwork

Frofessional

Out-of-Network

-

3. What is the cost & utilization by setting across in & out of network providers?

38083

§78.30

§79.82

In-Network

PIMPM

| | Out-of-Network

4. What is the member TC relationship trend? When trending TC over time, use the incurred vs. paid date in Group Structure and Time

Period.
View By | Risk-Adjusted PMPM ¥ | TC Attribution (AL M
PMPM
Risk-Adjusted PMPM
% Total Cost 830237
% Utilization
=520 | Rk score 5218.23
= MNumber of Members T4 o
% Percent of Members Tz :1g§‘21;
55150 $182.86 wiie
=
=
=
[
50
Frior 2 Prior 1 Current
| TC Provider | | Non-TC Provider n Mo Provider Relationship

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.




Total Care (TC) Member Attribution

$158.89

Value

Provider Name

BCPR® mma- timmn Aann T

TRI

BCE
OHI
FR#

AUE
BCE
BCI
SAP
HIL
AMI
BCI
BCE
BCI
THE
AS
BCH
ST.

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

A2.3%
Trend

NDIANA, .

ILLS/EA..
Y

45 IPA

CAL_

In-Network PMPM Spend

1. What are the top providers with concentrated Total Care membership?

State

TX
OH

CA
CA

NJ

NC

uTt

OH

FL

OH

% Network Savings

Members =

6,694
5,193
110
106
4,924
4,148
4,070
4,015
3,670
3,422
67

38
3,498
3,447
3,186
51
2,658
2,641
2,431
2,389
2,074
2,031
2,019
1,942
1,820
1,609
138
1,514
1,348
107

% Total Cost In-Network

85.7%

Walue

Risk Score-Avg

2.0
19
24
18
18
19
16
14
16
23
31
186
2.0
21
2.0
28
24
21
23
18
18
22
18
23
20
24
26
21
24
21

A0.6%
Trend

% Members with a TC Relationship

100.0% 0%
Value Trend

2. What is TC membership geographical distribution?

View By |State

Show Metrics | % with TC Provider Relationship

O Search Map 'S
i+ L
& \
@ N\,
yl—4
o )
11 ’—
.’/ A—res
S |
State: CA

Total Members:

B0penStreetMap

% with TC Provider Relationship: 13.3%

15,693

% Members with Non-TC

(Anthem Service Area Only)

0.0% 0%

Value

Trend




Total Care (TC) Attribution and Outcomes

i Benchmark 1: Benchmark 2:
V Filters Under 85 Population % Industry Class - Communications %

1. What is the member TC relationship trend?

View By |PMPM -
400 —
—_— E——
— 536415 oo
300 §338.83 535
TC Category: TC Provider
= 5 $251.26 $262.75 $2¢ Period: Current
z PMPM: $370.64
o
100
0
Prior 2 Prior 1 Current
B TC Provider B Non-TC Provider No Provider Relationship

3. What is the impact on utilization for members with TC relationship?

A8.6% 35.2% A40.5%

In-Network PMPM Spend % Network Savings % Total Cost In-Network % Members with a TC Relationship % Members with Non-TC
$257.60 Y0.7% 57.4% A3.8% 79.5% ¥0.9% 30.2%
Value Trend Value Trend Value Trend Value

This visualization will be built for a future release.

4. How do clinical compliance rates compare for members with a TC provider relationship vs non-TC provider relationship?

& Export ‘ a4 = Y 11 Filter(s) Applied

{Anthem Service Area Only)

TETT Value Trend

Members with TC Relationship ~ Members with Non-TC Relationship (Anthem service area only) CompareTo | Benchmark 182 v
200%
g
Inpatient Admissions per 1K 46.4 A2 2% from Prior period  59.3 ¥9.5% from Prior period =
=
E 100%
(5]
Awerage Length of Stay 46 A 3.3% from Prior period 4.7 A4 1% from Prior period #
(Days) 0%
Avoidable ED per 1K o JEEE I 934  V¥6.3% from Prior period

period Bl Relationship TC Provider [l Relationship with Non-TC Provider
(Anthem sarvice area only)

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

T4.T%

Medicafion Adherence




Provider Specialty Care Network Program

Blue Distinction and Blue Distinction+ Centers of Excellence (COE)

% of BDC Utilization with a BDC+ Provider

% of BDC Utilization with a BDC Provider

2.8% A 0.2% 4.6% AD.8% 84.7%
Value Trend Value Trend Value

% of BDC Utilization with a Non-BDC INN Provider

¥Y2.1%
Trend

% of BDC Utilization with a Non-BDC OON Provider

8.0% A 23.9%
Value Trend

op Ten Providers -
BDC Status
HESTER NON BDC INN
CRAMENTO BDC
NON BDC INN
DICAL CENTER —
Siana LLC What is the cost & utilization by program across providers?

PMPM

$0.15

$0.12

$0.11

HE MONTEREY PENINSULA

LE‘II:I—I'U‘U (SRR | [N

Program: | All v | Setting:  All

$0.37

——

BARIATRIC SURGERY $9.34
$9.34

CARDIAC CARE
$7.009 | FERTILITY CARE
ssc7] | SPINE SURGERY

SUBSTANCE USE TREATMENT AND RECOVERY
$2.33
$0.00

BDC+ BDC NON BDC INN

NOMN BDC OON

The reporting sample is representative of the many products we provide to our clients andimay-r

eflect prnrh icts-outside-of those. haing auoted
1




CIll Discover Opportunities
Sample

The reporting sample is representative of the many products we provide to our clients.
Please note the sample may reflect products outside of those being quoted
Last updated: January 20, 2021



TOTAL HEALTH TOTAL YOU (THTY)

Total Health Total You

B8 >
Personalized Connections Targeted Interventions Guiding Decisions
Driven by Advanced Analytics & Whole personal health, Help navigating the complex
Digital First to maximize health powered by Al with digital tools, health system through support
interactions at every stage advocacy and coordinated care and guidance

Improving Outcomes & Savings Realized

$41.9M $16.6M
Impactable Care Gap

Condition Closure
Savings Savings

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.




THTY SUMMARY OUTCOMES

Total Health Tot
summary Outcon

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

42.5%

60.6%

-41.9%

+0.7%

-2.8%

+0.5%

Members Comprehensively Engaged

Emerging Risk Members Engaged

Care Gap Closures

Risk Score

Avoidable ED Visits Change Rate

PMPM



THTY At Every Stage of Life

Personalized Connections
At Every Stage of Life

Healthy At Risk Chronic Critical

518K Members 42K Members 217K Members 20K Members
65.0% of Members 5.3% of Members 27.2% of Members 2.5% of Members

28.2% of Cost 3.4% of Cost 52.4% of Cost 15.9% of Cost

$139.76 PMPM $209.12 PMPM $619.85 PMPM $2,023.63 PMPM

Members who are generally non-
symptomatic, have not
submitted claims, young children
with routine check-ups, healthy
pregnancies, etc

Members with conditions,
characteristics or symptoms that Members with stable, chronic
put them at risk for developing diseases or conditions
more serious chronic conditiens

Members with clusters of
diseases, complex conditions,
poor prognosis

Health Status Over Time Households Engaged
79.1%
Current 5.3% 27.2% -2 5% with Anthem
Prior Period 5.6% 27.6% | 2.7% +1.4% 39.8%
Prior Period Anthem Base
Benchmark

W Heslthy M AtRisk B Chronic B Critica

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



THTY Leveraging Advanced Analytics

Personalized Connections
Leveraging Advanced Analytics

Engagement and Emerging Risk Disease Conditions

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

6.3% Emerging High Risk 80% 1 32.7% i
§0%
20% S 4
21.4% Emerging Risk Members i 72.5% 67.3% 57.9% Predictive Member Outcomes
Acute Asthma o Opioid S 36.5% Members w/ High Propensity to
Unplanned Adm. Diagnosis Dependency Pression Engage are Engaged with Clinical
Team
M Engaged Emerging Risk M Not Engaged Emerging Risk
16.5% Emerging Risk for 74.0% Members at Risk of Overutilizing
e Depression ED that are Comprehensively
Emerging Risk Engagement Engaged
47.5%
28% 64.5% Emerging Risk for Diabetes that
Received A1C Tests
1.2% At Risk of Overutilizing ED 38%1 324%
29%
19% 4 9.43
- 5 9%
1.59% High Propensity to Engage . —
: Service Multidisciplinary Clinical
Dighal Team Team Team




THTY Leveraging Digital - Action Plan

Personalized Connections
Leveraging Digital First

Utilization of Digital Tools Digitally Engaged Member Outcomes
Households Engaged with
61.5% e

Digital Tools 46.6% Wellness Visit Compliance

34.99% Closed Care Gaps

-‘ - 65.7% With a Primary Care Provider

Engaged Return Users 47.8% Total Care/EPHC Attribution

Members Engaged with
45.3% Digital Tools

36,90/0 Members Return
Action Plans Initiated

0.2% Members w/Action Plan prens

l l “afil

-

53.6% Visit Rate

Achieve a Get Eat Reduce Increase Sleep
Healthy Weight Active Heaithy Stress Energy Better

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.




THTY Leveraging Digital - Wellbeing

Personalized Connections

Leveraging Digital First

Utilization of Digital Tools Digitally Engaged Member Outcomes

Households Engaged with .
61.5% -

. , . "
Digital Tools 46.6% Wellness Visit Compliance

34.9% Closed Care Gaps

-- 65.7% With a Primary Care Provider

Members Engaged with 28K -
45.3% == -

Digital Tools
Engaged Return Users 47.8% Total Care/EPHC Attribution
B Households B Members
36.9% Members Return
Members Earning Points by Wellbeing Program Digital Care Gap Messaging

= wD

51K Care Gaps Messaged

Members with Wellbein
0.8% o

Program Initiated 3% 27K Care Gaps Read

Get Active Sleep Well Eat Smart

7K Members Earning Points in 2%
Wellbeing Program

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.




THTY Targeted Interventions

[Targeted Interventions

Powered by Al, Advocacy and Coordinated Care

240K

15.9%

Total Service Contacts

Unigue Member Contacts
to Service

66.7%

23.4%

Education by Service

Service referrals to Clinical
Team and engaged

Top 5 Reasons for Service Contacts
seneres [ 10 57
enginey |GGGz« <20
claims |22 <0
nmscell-an?n::r - 14572

Provide
12,112
Information - o

B3K MK

[=]
[
o
=
un
un
=

Care Gap Closure Rates

v [ -

18.5%

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

Top 5 Educational Topics

Clinical R
Outreach -‘:'""'3

Vision -‘-' 595
weiness [J}-2.173

0 17K 35K 52K 65K

Health Professional Support
oecean |, <5
Social -
worker NN - - -
orarmacs. | ->:
oobeed
Physiologist -
Respiratory -
merepst 153

0 2438 4875 7.3 975




THTY Guiding Decisions

Guiding Decisions

Top 5 Guided Support Services Provided

Reviews

Online
Resources

14.9% Imaging Redirections Froviee’ I 0o
=

seness [ - -

Finder

Claims/EOBs

Navigating the Complex Health System through Support and Decision

o o Consumer -2 an
118K SPecialty Health Imaging | aeeeeee—]

Guided Decision Savings by AIM/UM

&0 8)

23K LHO visits

$1M Cost Avoided Savings LHO

Guided to Total Care/EPHC <
0, . a2 Cardiac
68'3 /0 Attribution . ) = R Catheterization

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

UM AIM

Live Health Online Cost Avoidance Savings by Settings



THTY Improving Outcomes

$58.5M

54.8%

+0.7%

-2.4%

+0.5%

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

Improving Outcomes

Total Clinical Savings
Realized

Total Care Gaps Closed

Change Risk Score

Change in PCP Visit Rate

Change in PMPM

Impactable Care Gap
Condition Closure

y Savings Realized... ... o s166M $58.5M

Total Clinical

Digitally Engaged Members:

Emerging Risk Members:

46.6% Wellness Visit Compliance 64.5% Emerging Risk for Diabetes that Received

A1C tests

77.7% Emerging Risk for Chronic Heart Disease
that Received Lipid Test

68.7% Compliant with Breast Cancer Screening

85.3% w/HTN have follow up Office Visit
Members Working with a Health Professional: Advocacy Team Outcomes:
+2.7% P Admission Change Rate -2.8% Avoidable ED Visits Change Rate

25.0% Total Care/EPHC Attribution



Wellbeing Solutions (WBS)

Wellbeing Solutions

Holistic care for a healthier, more
productive workforce




Wellbeing Solution —-Whole-
person health

Financial | Emotional | Physical | Community | Social

Wellbeing Solutions is designed to improve your employees’ total financial,
emotional, physical, community and social well-being. This program uses a whole-
person approach to build a clear picture of each employee’s health.

\ ' ’
- Cd
- > . -
Awareness Engagement Outcomes
P P
Risk reduction via early Industry-leading digital platform Improved health and health
identification and outreach ensures members are always awareness
alerts members earlier i ;
connected with mformahon they Increased productivity, faster
Health Assessments help need to manage their health return to work from illness or
members become aware and invest Behavioral health resources injury
in their health ; ;
1 Ir to assist with personal, legal, Better cost savings for
Education, redirection, coaching financial, and dependent care specific conditions
and hands-on care guidance to needs NMore ehaaded workioree
help members be better users of Optional rewards for satisfied ?an? | 2
health care : ; pioyces
lifestyle/preventive and
condition specific actions
i




Wellbeing Solutions Summary

r
Wellbeing Solutions @ Guiding Decisions @ Summary Outcomes Member Interventions
Total Clinical Savings Avoidable ED PMPM Clinical Savings Trend Members have Completed Care Plan/Goals

$282.8M $7.97 ¥16.1% 77.9%

service Interventions @ Leveraging Digital First - Engage E)] Leveraging Digital First - Sydney @ Improving Outcomes @
Unigue Member Contacts to Service Returning Members Wisit Rate Total Compliance

12.3% 39.3% 56.8% 93.5%

Unigue Member

Contacrs 1 - & Wisit Raze

Total Compliance
5 Members

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



Wellbeing Solutions

Personalized Connections

Assessing members’ risks and managing
conditions; Connecting the right member

with the right interventions at the right time

[

Targeted Interventions

Whole personal health;
Digital tools; Driving engagement;
Encouraging preventive services; Behavioral

Health resources

Guiding Decisions

Helping to navigate the complex health
system through support and guidance;
Advocacy and coordinated care; Helping

members make informed decisions

Improving Outcomes & Savings Realized

Impactable Condition Care Gap Closure
Savings Savings

$88.8M +  $34.2M

Guided Support and Steerage
to Appropriate Care Savings

+  $159.8M

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

TOTAL Clinical Savings TOTAL Clinical PMPM Savings

$282.8M

$29.53 PMPM




Wellbeing Solutions Guiding Decisions

Clinical Reviews (Radiclogy) 24/7 Nurseline Contacts Cost Avoided Savings LHO Avoidable ED PMPM

115K 3.6K $999K $7.97

Top 5 Health Professional Support Utilization Management (UM)/Clinical Review Savings
Live Health on Line(LHC) I ©, 545 J0M £6M
Nurseline | 5,042 52.5M 520
Anthem.com I = G35 35M 33M
Behavioral Health I - 527 17.50
5M am
EAP I - 0o o a -
: : : Utilization Management (UM) Clinical Review
0 4500 2000 @ fvoided @ Morn-Approved @ Recirected
Clinical Review Percent of Services Redirected and Savings LiveHealth Online Savings by Setting
553 51.2% ® Emergency Departrment

433% 303%

21%
32.2% @ Primery Care Physician
P 23.7%
3% - Live Health Online 129%
12% 7.5% 9.4% o Savings by Setting ® FRetsil Beslth Clinic
20% 10% 3 15%
MRI a ECHO o Cordiee ® Ursent Core
can a

55.3%
B Gervices Redirected W Sevings %

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



Wellbeing Solutions Summary Outcomes

Total Member Care Plans (Goals)

69K

Care Gap Trends Members Identified for Management

v 6.0% 114K

Members Engaged Digitally

46.2%

Clinical Savings Trend

v 16.1%

Members Comprehensively Engaged with
Incentives Earned

2K

Members Comprehensively Engaged

65.5%

Of Total
Members

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

Base Benchmark Members Comprehensively Engaged

35.4%

Of Base Benchmark

Members are
Comprehensively
Engaged




Wellbeing Solutions Member Interventions

09K

Total Member Care Plans (Goals)

Health Assessment Completers

486

Members with One or More Comorbid Members have Completed Care Plan/Goals
Conditions

218K

77.9%

Health Status: Targeting the Right Members with the Right Interventions

B Active Geels I Closed Gosls

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

@ Healthy @ Heslthy
50.7% 65.0%
® ArRisk ® AtRisk
Feslth Status a.1% 5.3%
Wi Incentives ® Chraonic 3 ® Chronic
35.5% 27.2%
@ Critical @ Critical
4.7% 2.5%
Top 5 Care Plan Support
6K 5,521
4855
3K 3,836 3,743
36K
2,504
24K 1,686
2k 1.527 1,107 1,072 1213
o
Care Post-Discharge Condition . . Referral
) Prevention/Lifestyle
Planning Plan Management Management

Members’ Self-Reported Risk Factors

Blood Pressure 18.5% | 13.0% | 47.3% FIFD)

NI 204% BN g25% 455%

Exercise 48.6% § 16.7% | 34.8%

Fasting Blood Glucose 40.9%]
Healthy Eating 57.2% | 36.2%| 6.6%

Restful Sleep 79.6%

Tobacco Use m 924.2% }
Total Cholesterol 42.8% § 167%|  7.8% 26.7%]
Stress 49.2% § 233% | 27 6%

@ LowRisk @ ModerateRisk @ High Risk [ Mot Reported




Wellbeing Solutions Service Interventions

Total Service Contacts Unique Member Contacts to Service

183K 12.3%

Service Referrals to Clinical Team and Engaged

Education by Service

35.1% 31.0%

Top 5 Reasons for Service Contacts
Benefits | <0, 150
Eligibility TG 15,325
Claims N 11,774

Provide Information D 10,550

ID Cards D 5222

o] 50000 100000

Top 5 Educational Topics

Preventive I | 5,506
Clinical Outreach INID 2,557
Dental D 2,035
Vision I 1,325

Wellness D 1,026

T
a 11000 22000

Care Gap Closure Rates
Comprehensive Engaged | = 7.0
Total Population I 503
Base Benchmark I 4615

Service Connection D 3.7%

a 20 50

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

Top 5 Guided Support Services Provided

Self-Service Tool Education I 1, 025
Guidance to Quality Care HD 1478
Guidance to Virtual Care B 453

Cost Estimation | 269

Appt Scheduling | 117




WBS Leveraging Digital First -Engaqge

Households Engaged with Digital
Tools

01.6%

Members Engaged with Digital
Tools

46.2%

Returning Members

39.3%

Members with Engage Wellbeing
Program

2.1K

Engage Members Earning Points

oK

Members with Engage Wellbeing Program

1008 97.4%

80%

60%

43.6%

20%

0%

14.5%

Get Active

Sleep Well

Eat Smart

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

Utilization of Digital Tools

350K 345k
290k
280K
270K
140K
e 10K
TOK | ‘
o
Engaged Returning Members

B Househelds

B Members

Digitally Engaged Member Outcomes

50.39% Wellness Visits Compliance

59 7% Closed Care Gaps

67.99% With a Primary Care Provider

32.2% Total Care/EPHC Attribution

Digital Care Gap Messaging

12K Care Gaps Messaged

16K Care Gaps Read




WBS Leveraging Digital First - Sydney

Visit Rate

56.8%

Members w/ Action Plan

1.2K

Households Engaged with Digital Members Engaged with Digital Returning Members
Tools Tools
0
©61.6% 46.2% 39.3%
Action Plans Initiated
55% — 53.4%
493% ——
33k ——
26.8% 25.3%
22% ——
1% —— p—
" 58% 46%
Achieve
a Get Eat Reduce Sleep Increase
Healthy Active Healthy Stress Better Energy
Weight

>
Member Digital Activity
Care Gaps | /1.5 %
Articles/Activity Tracking NS 22.1%
Programs I 5.4%
Rewards B 3.7%

Assessment B 2.0%

Well-being Coach  0.0%

Digitally Engaged Member Outcomes

50.39 Wellness Visits Compliance

59 2% Closed Care Gaps

67.99 Witha Primary Care Provider

32.2% Total Care/EPHC Attribution

0% 145 25% 438 57% Ti%

Utilization of Digital Tools

350K 345k
290k

2BOK — —

210K — —

140K — 119k 126k
K ———————— — —_— | — I —

o
Engaged Returning Members

B Households @ Members




WBS Improving Outcomes

Women Well Visits Men Well Visits

53.4% 75.2%

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

Total Compliance Care Gaps Identified Total Care Gaps Closed
Digitally Engaged Members Outcomes Member Outcomes
803 =0.2% §5% 623%
50.3%
453 A%
303 33%
18.1%
15% 18%
0% 0%
Wellness Closed Compliant Self
Visits Care With Report
Compliance Gaps Diabetes A1C Prediabetes

Advocacy Team Qutcomes

80%

0%

37.0%
45.1%
Care Gaps Closed by
Closed by Comprehensive
Base Benchmark Engagement




High Performing Networks (HPN) Opportunity Analysis

T 1 T
State: | All - HPN Market: | All -

Whatis the impact of HPN plan member steerage on savings?

Members within HPN Area ¥ Members within HPN Area PPO Estimated Savings

620.6k 63.3% $302.4M $271.2M

Select Network Estimated Savings

HPM Market (MSA] Status by Zip Code Are HPN providers within close proximity to members?

State HPM Market Distance to Provider HPN PPO

‘ — Total: 361,363 716,196
‘ [ B Arizona
| # . : :
A Phoenix-Mess-5cot=dale 0 to 5 Miles 27 41
A Phoenix-Mess-Scottzdsle 6to 10 Miles 0 3
AT Phoenix-Mess-5cot=dale 11 to 15 Miles 0 0
l A Phoenix-Mess-Scottzdsle 16to 20 Miles 0 0

&

- can Total: 27 44

‘ ’». % af Mermbers within the HFN Market | il Phoenix-Mess-Scottzdale 27 to 25 Miles )
‘

Estimate of Projected Savings (HPN Cnly)
State HPN Market MBU Member Count Total Allowed PPO Est. Savings Select Network Est. Savings
All Total: 620,577 $2,494,252,932 $302,354,173 $271,207,007
AL Birminghsm-Haower Locsl Graup 2,574 $8,790,265 $237.337 $237.337
AZ Phosnie-hMeszs-Scotzdsle Locsl Group 5120 537,026,555 $2,962,147 $2,962,147

CA Los Angeles-Long Beach-Anaheim Locsl Group 24538 $80,855,011 $9,381,829 $9,381,829

$36964.319

50

CA Modesto-Lodi-Stockion Locsl Group 6362 50

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



CIll Discover COVID-19
Sample

The reporting sample is representative of the many products we provide to our clients.
Please note the sample may reflect products outside of those being quoted
Last updated: January 20, 2021



COVID-19 SUMMARY

State: | All -

View By: | All

Confirmed Cases

[a|Q|||+

Relationship

O  Employes/Self

O Spouse/Partrer

(O Chile/Cther Dependent
Health Risk Status

O Kigh Risk

O Nen High Risk

® W conlirmed Cases
O W mpatien Agnissions
O B wvmody Tess

Confirmed Cases Trend

40k

Mo Cec

Mew Cases by Day

450

[4]

an

o II I I II II Il II IlII III IIIIIII-____
s Jan

New D

Confirmed Cases

37,008

A 5vs. Prior Day

an Mar Apr May Jun Jul

Aug Zep Oct Moy Dec Jsn

Admissions

2,115

A 3 vs. Prior Day

2,200
1,650
1.100

S50

[+]
Mar Msy Jun  Jul ALz Zeo Cct Mov Dec Jan

COVID-19 Claimants

218,071

A 1vs Zricr Day

240,000
180,000
120,000

&0.000

a
Msr Aor May  Jun ul  Aug Sep Cct Mov Dec Jsn

Confirmed Cases by Age Group

® Papulation

18-26

2734

45.54

en
I
I

i

110k

O Confirmed Cazes
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The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

COVID-19 Lab Results Percentages

Fo.

dy Tasts

Percant of Tests
that sre Antibody

Posit
irus Tests




COVID-19 CASES

‘State: All v View By: | Al v

Relationship
O  Employes/Self

Confirmed Cases

i < O Spouse/Partrer

- Y (O Chile/Cther Dependent

m I L

& Health Risk Status

— O High Risk

-—j_‘ O Nen High Risk ES
Age Groups
a o7
O ez
. O 2734 '@ s
Confirmed Cases

O 3544
O <552 O W mpatien Agnissions
O c5.54 O B wvmody Tess
0O ss+ ) —

Confirmed Cases Trend

40k

2 |
Mo Dac Jan
Mew Cases by Day
430
Mo D=c l=n

Confirmed Cases

37,008

A 5vs. Prior Day

Admissions

2,115

A 3 s Prior Day

2,200
1,850
1.700
10,000 S50
o [+]
Jen Mar Apr May Jum Jul Aug Sep Oct Mov Dec Jan Mar Msy Jun  Jul Aug Zeo Cct Mov Dec Jan

COVID-19 Claimants

218,071

A 1vs Zricr Day
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The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.
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COVID-19 MEMBERSHIP DETAIL

Membership Detall - Confirmed Cases  * 7o fiver the dote. mouse over the column Aeoder and cick an the dropdown amow.)

o | Merier Narme * | Restoranip * | cosas [suee 1| Membwager | Agesanar | wbr | cwmr | omar | o | aer | econemes | drbuscn® | Acrtuma prodoer Name s | wghmske | aree
|- S R EMPLOVES/SELF ANCHORAGE, AX Ax 3% L] w HVe .
a4 | PPLOVERSES ANCHORAGE, AX Ax « EB . w e
" EMPLOVEZ'SELF ANCHORAGE, AX X 2 EEER . - =] e
2 LY EMPLOYEE/SELF ANCHORAGE, AX AKX s KB . u e
] EMPLOVEE/SELF ANCHORAGE, AX AX 2 . . <] He
L3 L] EMPLOVEESEF ANCHORAGE, AK Ax x IS . u S
0 EMPLOVEE/SELF NONCESA Ax » EXN . 3 oA e .
82 EMPLOYEESELF ANCHORAGE, AX AKX 6 564 L ] s » HS
o7 O4LOAOTHER DEPENDENT ANCHORAGE. AX AK n . . L e
” CHLDVOTHER DEPENDENT ANCHORAGE. AX A~ w S . . A e
L EMPLOVER/SELF FARBANKS AX AX 24 . u e
E EMPLOVEESELF NON-CBSA AX » . s e
[+ CHLDOTHER DEPENDENT NON-CBSA A v I . . u o
n EMPLOVEE'SELF ANCHORAGE, A% AKX 6 . . = e .
5 EVPLOVERSELF FARBANSKS. AX AX 0 . u s
a8 EMPLOVEE/SELF ANCHORAGE, AX Ax « EED . . D& Hve .
2 OHLOVOTHER DEPENDENT ANCHORAGE. AX X =z X . w e
2 SPOUSEPARTNER ANCHORAGE AX A « EB . . . » VS
30 EMPLOYVERSELF FARBANKS, AX AK E . . - e .
82 SPOUSEPARTNER FARBANSS. AX Ax ) . e M Hie .
2 EMPLOVERSELF ANCHORAGE AX AX s BB . e ™ . BACSO 168 65VBESE QOQ.. .
82 EMPLOVES/SELF FARSANKS, AK A s EED . . e VS .
< CALDOTHER DEPENDENT  ANOHORAGE. AX A » N . . ) e
82 COW.. EMPLOYEE/SELF FARBANKS, AX AX s7 55 64 L L] N us He .
[ 4 | EVPLOVEESRF ANCHORAGE. AK X 2 BN . a ™ ™
“© EMPLOVEE/SELF ANCHORAGE, AX AX © . . A e
40 EMPLOVEESELF ANCHORAGE, AX AX x I . u HE L]
L SPOUSERARTNER ANCHORAGE, AX A s . . u Hvo .
46 ... S R O-LDAITHER DEPENDENT NON-CBSA AX z 3 . U S

== —_—————————— ===
« <lmplr Jami> » 1€

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



COVID-19 TRENDS

Frequency: | Monthly v | State:| all v View By: | 2l v
Confirmed Cases Lab Tests
781
1008
1256
50
7522 et
O o e
. T T T T T T T T T T . T T T
D o o IS s o ) A ) o N N ) ) )
s & S & S5 < & & o S & S o < o
S 4 = g 2 . ; S 4 7
<8 W o W ¥ # o ¢ < & ) & W o N
@ Confirmed Cases @ Labs Processed © Positive Labs
Digital Engagement by Unique Member Inpatient Admissions
5 b
. 62
3 28
3 245
— ____,...—-—""'____
1 -‘_—r/.\_’_k 23
e —,— —
o] 0
- T T T T T T T T T T T T T T T T T T T T T
,19\5‘ & &P ) ‘9'19 <5 o ) 9'19 ,]9“9 ,19"9 ‘9'19 & ,{9\9 & & ) ‘ng? <2 o ) 9'19 ,]9“9 oy 19'19 o
s i AY v o’ A . 5 A i A v a” . ¥
< W o N N w7 o & = N & <+ W o N N w7 o & < & o
@ Telechat @ Video Visit @ Inpatient Admissions

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



COVID-19 HIGH RISK POPULATION SUMMARY

State: | 2l v View By: | 2l -
Total High Risk Cases Total Non High Risk Cases Total Unique Membership #
Summary of Membership - * A member may fall into more than one category. High Risk Membership Prevalence
High Risk Condition Categories T Labs Processed Cases Current Membership
AFib 72 344 5271
BMI Grester Than 30 2,464 9,690 134275
Cancer 233 1,009 18,876
Cardiovascular Disease 282 1,459 22,281
Chrenic Kidney Disease 139 235 11,500
High Risk
Chronic Liver 155 724 9,829 Membership:
38.7%
Chronic Pulmonary 350 1,762 24,454
Comaorbid Condition 1,462 6,334 27,585
_ Meon High Ri
Disbstes 833 3,850 51,005 Membership:
61.3%
Dialysis 9 23 519
Hyperlipidemia 1,679 7,009 115,055
Hypertension 1,860 5,026 120,652
Immunocompromised 11& 813 5910
Skilled Mursing Facility 2 33 161
Stroke 89 487 6,601
Tobacco User 1,117 5,204 00,959
@ High Risk Membershiop @ Non High Risk Membearship
Transglant 6 48

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



COVID-19 CLAIMS

COVID-19 Claimants COVID-19 PMFPM (Paid Amount) COVID-19 Total Cost (Paid Amount)

69,550 $6.47 $26.6M

Confirmed Cases by First Identified Source

@ Wedical Claims
80,000 §7.00 £25.0M 65.0%

60,000 : §5.25 /v $21.0M 0 . 2 % @ Labs Proceszed
Members with

Confirmed Ca 33.2%
40,000 $3.50 $14.0M Crmrmes azes N
® UM/Clinical
20,000 $1.75 57.0M 1.8%
50.00
o Mar Apr May Jun Jul 50.0
Mar Apr May Jun Jul Aug Mar Apr May Jun Jul Aug
Metrics based on full incurral months enly and may lag slightly behind
through-the-current-day values.
COVID-19 Annual Utilization Rates ‘
300.0 2903

@ |npatient @ |npatient Paid per Admit

0.6% $14.8M 240.0 $ 3 0 k
@ Outpatient Non-ED @ Outpatient Non-ED

Utilization by 22.1% Cost by $2.3M 1800 Paid per Visit
Place of Service Place of Service
(Claimants) ® Professional (Peid Amount) @ Professional 1200 $ 1 1 5
69.8% $7.0M
Average Length of Sta

® e ® o 60.0 s & v

7.5% $2.5M 14 8.7 days

0.0
Admits/1000 Visits/1000
Metrics based on full incurral months enly and may lag slightly behind through-
the-current-day values.

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



COVID-19 INPATIENT ADMISSIONS

Total Admissions Total Discharges
- COVID Related - COVID Related

6/3 592 &.1%
A1z Yesterday A 1us Yesterday \

Inpatient Admission Detail (* To filter the data, mouse over the column header and click on the dropdown arrow.)

MCiD 1 Member Name * | Relationship * ICU Stay * Ventilator * Admit Source * Admit Date * Admit Diagnosis * COVID-19 Diagnosis * Discharge Date *  Discharge Diagnosis *

EMPLOYEE/SELF L] CLAIM 05/27/2020 Uo7 - covID-18 U071-2013-NCOV ACUTE RESPIR 05/31/2020 UNEK = UNK
EMPLOYEE/SELF L] ] CLAIM 4/27/2020 U071 - COVID-19 U071-2019-NCOV ACUTE RESPIR 05/18/2020 UNK - UNK
EMPLOYEE/SELF CLAIM 07/12/2020 UNK - UNK U071-2013-NCOV ACUTE RESPIR Q714/2020 LINK - UNK
EMPLOYEE/SELF L] o CLAIM 0472672020 U071 - COVID-18 U071-2015-NCOV ACUTE RESPIR 05/05/2020 UNK - UNK
EMPLOYEE/SELF CLAIM 04/05/2020 ROE02 - SHORTMESS OF BREATH UO071-2015-NCOV ACUTE RESFIF 04/12/2020 UMK - UNK
SPOUSE/PARTNER CLAIM 0&/23/2020 Jo71 - COVID-19 U071-2018-NCOV ACUTE RESPIR Q7/05/2020 UNK - UNK
SPOUSE/PARTNER CLAIM 04/12/2020 J188 - PNEUMONIA UNSPECIFIEC UQ71-2019-NCOV ACUTE RESPIR 04165202 UNK - UNK
EMPLOYEE/SELF UM 08/03/2020 Uo7t - COVID-19 U071-2019-NCOV ACUTE RESPIR 12/31/8888 UNK - UNK
EMPLOYEE/SELF UM 07/25/2020 Uo71 - COVID-12 U071-2013-NCOVY ACUTE RESPIF 12/31/8888 UNK - UNK
EMPLOYEE/SELF UM 7/01/2020 Z20828 - CONTCT EXPS OTH VIR  Z20828-CONTCT EXPS OTH VIRL 07/04/2020 Z20828 - CONTCT EXPS OTH VIR
aATTEAY EMDILAVERSELE LinA ATINE P00 LIATY _~ouim 1s LIATY 23R8 hEoW ACLITE DESBIE ATINRIININ LIATY_~enan 16

€ < 14 > 2 =

sl
i
o0
i
-
o
—n
N
1

Displaying 1 - 50 cf 673

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



COVID-19 TESTING

Testing Quick Stats Total Testing Cost* (Claims Only) ® Inpatient Members Tested by Age Band
0.0%
7 4 M @ Outpatient Non-ED A0k 38k
Percent of Members Tested $ . Testing by 24.8%
0 A $63.5vs. Prior Day Setting (Claims
12.6% 4 Only) ® professionsl
Total Testing per Tested Member 68.4%
’| 3 $2.0M ED 26k
’ 6.8%
Testing per 1,000 36.0M
20k
3/94 . e
® Employss/Sslf
. 54.0M .
Avg Cost per Test™ {Claims Only) k 60-1% ok
$78 a0 Memoers @ spouss/Partner
. ested by
52.0M Relationship 20.5% Tk
. . 3k
Labs with Postive Results ® Dependent % l '
9.0% 800 —— 19.4% ol @ -
Mar Apr May Jun Jul Aug 017 18-26  27-34 3544 4554 5564 55+
Total Testing: Labs with Results Daily Testing Labs Total Testing: Claims Daily Testing Claims
700 2k
45k 43k 100k RENS
13 525 2k
6%k
350 1k
23k 50k
. | | | | | | ) I | I I I
Jul Aug Jul Aug
0 0 a
Tests Members Tests 30 Paid Tests Members

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.



TELEHEALTH SUMMARY

Etate:| All hd | View By:  All

Telehealth Claimants

156,930

A 149,219 vs. Prior Year

Telehealth Visits

338,534

A 327,056 vs. Prior Year

Telehealth Cost per Visit
(Paid Amount)

$100.41

A $58.27 vs. Prior Year

Telehealth Total Paid
(Paid Amount)

$33.99M

A $33.51M vs. Prior Year

Telehealth In-Network Paid

Medical Behavioral Therapies
B HO B CoM Non-LHC I INN Mon-LHO

rrivacy: In accordance with privacy rules, data in thiz metric may potentially be hidden due to low volume. The data in any reports provided by Anthem may contain substance uze disorder information subject to 42 CFR Part 2. 42 CFR Part 2 prohibits unauthorized disclosure of these records.

Medical Eehavioral Therapiss
B LHO B OolNMon-LHO W INN Mon-LHO

Major Depressive Disorder...

0.0%

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.

6.5%

® =0
3.8%
160,000 350,000 $110.00 $35.00M
120,000 262,500 58250 $26.25M 9 6 9 % @ Oeliien-Lao
I I . ) % INN Paid 3.1%
80,000 175,000 £55.00 $17.50M
® INN MNon-LHO
40,000 87,500 $27.50 | 58.75M 93.1%
0 e 0 £0.00 50
Jan Feb Mar Apr May Jun Jul Aug Jan Feb Mar Apr May Jun Jul Aug Jan Feb Mar Apr May Jun Jul Aug Jan Feb Mar Apr May Jun Jul Aug
===2019 — 2020 ===2019 — 2020 ===2019 — 2020 ===2019 — 2020
Telehealth Utilization by Type of Visit Telehealth % Paid Amount by Type of Visit Telehealth Top Diagnoses Telehealth In-Network Visits
123k - 100% 4 ® Al O Medical O Behavioral Health
Generalized Anxiety Dizorder
Major Depressive Disorder...
E: tial Primary Hyperfension ® =0
Adjustment Disorder Mixed... 6.5%
61k - 50% -
Anxiety Disorder Unspecified WA @ OoN Non-LHO
Autistic Disorder % INN Visits 4.3%
Maj Depress Dio Recurrent... @ INNNon-LHO
Aftn-deficit Hyperactivity... 89.2%
Contact W/ & Exposure Oth...
0 0%




COVID DAILY CHECK IN

Business Un'lt:[ All v ‘

View Detail

Daily Check In Daily Profile Users with a Passed Result after Previous Did Mot Pass

August 27, 2020

=

® Passed
11 !
Responszes ® Did Not Pass

T Coming Soon!

Stay tuned for updates.

% Positive Responses to Attestation Questions (Past 14 Days)

110%

Daily Check In Trend

22

o "\ L~

Jul

— Passed -~ Did Mot Pass

Ilnl‘nrrnntlonal Only. This information is displayed as & non-scientific reference for sutharized Pamicipating Employer representstives for reference in their return o office strategy. Anthem makes no Warranties or representations &5 1o the sccurady of such information. Access, use and disclosure of this infarmation is subject to the Pamicipating Employer's

Participation Agreement with CareMarket, Inc.

The reporting sample is representative of the many products we provide to our clients and may reflect products outside of those being quoted.
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